why are my google business photos not approved

why are my google business photos not approved is a common question among business owners and
marketers striving to enhance their online presence through Google Business Profiles. Photos play a crucial
role in attracting potential customers by showecasing the business environment, products, and services.
However, Google enforces strict guidelines and quality standards that must be met for photos to be
approved and displayed. Understanding the reasons behind photo disapproval can help businesses optimize
their submissions and improve visibility. This article explores the typical causes of photo rejection, Google's
photo guidelines, and practical tips to ensure your images get approved quickly. Additionally, it covers

troubleshooting steps and best practices for maintaining a high-quality Google Business photo gallery.

Common Reasons for Google Business Photos Not Being Approved

Google’s Photo Quality and Content Guidelines

Technical Issues Affecting Photo Approval

How to Correct and Resubmit Photos

Best Practices for Google Business Photo Submissions

Common Reasons for Google Business Photos Not Being
Approved

Several factors can cause Google to reject photos submitted to a Google Business Profile. These reasons often
relate to content violations or technical shortcomings that do not align with Google’s quality standards.
Identifying these common issues is the first step in ensuring photos are approved and contribute positively

to a business’s online representation.

Inappropriate or Irrelevant Content

Photos that contain inappropriate, offensive, or irrelevant content are typically not approved. This includes
images that do not accurately represent the business, such as unrelated personal photos, advertisements, or

promotional banners unrelated to the business’s offerings.



Poor Image Quality

Low-resolution, blurry, or poorly lit photos are often rejected because they do not provide a clear and
professional visual representation of the business. Google prioritizes high-quality images that offer potential

customers a good impression.

Violation of Google’s Content Policies

Google prohibits photos that include copyrighted material without permission, images with watermarks or
logos, and photos that violate privacy rights, such as those containing identifiable faces without consent or

private properties not related to the business.

Duplicate or Spammy Photos

Submitting duplicate photos or images that appear spammy can result in disapproval. Google aims to
maintain a clean and authentic photo gallery for each business, so repetitive or irrelevant images are

discouraged.

Google’s Photo Quality and Content Guidelines

Understanding Google’s specific guidelines for business photos is essential for ensuring submissions meet
approval criteria. These guidelines cover both the content and technical aspects of photos uploaded to

Google Business Profiles.

Content Relevance and Authenticity

Photos must accurately depict the business location, products, services, or staff. Authenticity is critical;
images should not be overly edited or manipulated in a way that misrepresents the business. Genuine and

relevant photos increase trust and engagement from users.

Technical Specifications

Google recommends photos with a minimum resolution of 720 pixels wide and 720 pixels tall. Accepted file
formats include JPG and PNG. Images should have a proper aspect ratio and be free of excessive

compression artifacts or noise.



Prohibited Content

Google explicitly bans photos that include:

Violent or adult content

Copyrighted images without authorization

Photos with watermarks, logos, or promotional overlays

Content violating privacy or legal rights

Technical Issues Affecting Photo Approval

Beyond content and guideline compliance, technical problems can also impact whether Google approves

business photos. These issues often relate to file format, size, or upload errors.

Unsupported File Formats or Sizes

Photos uploaded in unsupported formats or those exceeding size limits may be rejected. It is important to

use JPG or PNG files and ensure the file size is optimized without compromising quality.

Upload Errors or Connectivity Problems

Sometimes, photos fail to upload correctly due to unstable internet connections or glitches within the

Google Business Profile interface. These technical disruptions can delay or prevent photo approval.

Metadata and EXIF Data Issues

Incorrect or missing metadata, such as location tags or timestamps, may affect photo validation. While not

always a cause for disapproval, accurate metadata supports the authenticity and relevance of the images.

How to Correct and Resubmit Photos

‘When photos are not approved, businesses should take systematic steps to identify issues, correct them, and

resubmit the images for review. This process helps improve the chances of photo acceptance and enhances



the overall profile quality.

Review Google’s Feedback and Guidelines

Check any notifications or messages from Google regarding why photos were rejected. Cross-reference

these reasons with Google’s official photo policies to understand what changes are necessary.

Edit Photos for Quality and Compliance

Enhance photo quality by adjusting lighting, cropping to remove irrelevant elements, and ensuring the
image clearly represents the business. Remove any watermarks, logos, or promotional content that violates

guidelines.

Use Appropriate File Types and Sizes

Convert images to JPG or PNG formats if needed and resize files to meet Google’s specifications. Avoid

excessive compression that can reduce clarity.

Resubmit Through the Correct Channels

Upload photos directly through the Google Business Profile dashboard or mobile app, ensuring they are
properly tagged and categorized. Monitor the profile for approval status updates.

Best Practices for Google Business Photo Submissions

Adhering to best practices when submitting photos can streamline the approval process and maximize the

benefits of visual content on Google Business Profiles.

Maintain High-Quality, Authentic Images

Use professional or well-composed photos that accurately showcase the business environment, staff, and

products. Authenticity builds credibility and attracts customers.

Regularly Update and Refresh Photos

Keep the photo gallery current by adding new images and removing outdated or irrelevant ones. Fresh



content signals an active and engaged business.

Follow Google’s Technical and Content Guidelines

Consistently check for updates to Google’s policies and ensure all photos comply with the latest standards.

This proactive approach reduces the risk of disapproval.

Organize Photos with Clear Descriptions and Categories

Label photos accurately with descriptive titles and appropriate categories. This helps Google understand the

context and improves the user experience.

Encourage Customer Photo Contributions

Invite satisfied customers to upload their photos, which can add diversity and authenticity to the profile.

Monitor these submissions to ensure they meet guidelines.

Submit high-resolution, clear images

Avoid watermarks and promotional overlays

Ensure photos are relevant to the business

Use correct file formats (JPG or PNG)

Regularly review and update photo content

Frequently Asked Questions

Why are my Google Business photos not approved?

Google has strict quality guidelines for business photos. If your photos are blurry, inappropriate, irrelevant,

or violate Google's policies, they may not be approved.



How can I ensure my Google Business photos get approved?

Make sure your photos are clear, relevant to your business, properly lit, and do not contain any prohibited

content or watermarks. Following Google's photo guidelines increases approval chances.

Can the file format or size affect photo approval on Google Business?

Yes, Google recommends uploading photos in JPG or PNG format with a maximum file size of SMB.

Unsupported formats or excessively large files might cause rejection.

Does the content of the photo affect approval on Google Business?

Yes, photos must represent the business accurately and should not contain offensive, explicit, or unrelated

content. Photos violating content policies are likely to be rejected.

Why did my previously approved Google Business photos get removed?

Google periodically reviews photos, and if they find any that violate updated guidelines or user reports,

they may remove them to maintain quality and accuracy.

Can user reviews or reports cause my Google Business photos to be
disapproved?

Yes, if users report photos as inappropriate or misleading, Google may review and disapprove those photos

to protect the integrity of the business listing.

Is there a way to appeal if my Google Business photos are not approved?

Currently, Google does not offer a direct appeal process for photo rejections. You can review the guidelines,

make necessary changes, and re-upload the photos for consideration.

Additional Resources

1. Understanding Google Business Photos: Approval Guidelines and Best Practices

This book offers a comprehensive overview of Google Business photo submission rules and common reasons
why photos might get rejected. It guides readers through the step-by-step process of uploading photos that
meet Google's quality and content standards. Practical tips help business owners ensure their images

enhance their online presence and avoid disapproval.

2. Mastering Google My Business: How to Get Your Photos Approved Every Time
Focused specifically on photo management within Google My Business, this book breaks down the approval

process into easy-to-follow strategies. It explains technical requirements, content policies, and how to



troubleshoot common errors. Readers will learn how to optimize their photos to improve visibility and

engagement.

3. The Ultimate Guide to Google Business Profile Photos
This guide dives deep into the nitty-gritty of photo submissions on Google Business profiles. It covers what
types of photos are allowed, how to capture high-quality images, and the impact of photos on customer

perception. The book also includes case studies of businesses that turned their photo strategies around.

4. Why Google Rejects Your Business Photos: Common Pitfalls and Solutions
This book identifies the most frequent reasons Google disapproves business photos, from image quality
issues to policy violations. Each chapter addresses a specific pitfall and offers actionable advice to correct it.

Readers will gain a clear understanding of how to align their photo submissions with Google's expectations.

5. Google Business Photos Demystitied: Ensuring Approval and Enhancing Your Brand
Designed for business owners and marketers, this book demystifies Google's photo approval process. It
explains the nuances of Google's algorithms and transparency standards. With practical recommendations,

readers learn how to use photos effectively to boost brand credibility and customer trust.

6. Photos Not Approved on Google Business? How to Fix and Prevent It
This practical manual provides troubleshooting techniques for photos that fail to get approved on Google
Business. It covers everything from image resolution to prohibited content and metadata issues. The book

also offers preventive measures to maintain compliance and avoid repeated rejections.

7. Optimizing Your Google Business Photos for Maximum Impact
Beyond approval, this book focuses on how to use Google Business photos strategically to attract more
customers. It includes guidance on composition, lighting, and subject matter that align with Google's

standards. Readers learn how to create visually appealing photos that also meet approval criteria.

8. Google My Business Photo Policies: What You Need to Know
This detailed reference breaks down Google's official photo policies for business listings. It explains
acceptable content, prohibited images, and technical specifications. The book helps business owners navigate

policy updates and ensures their photos remain compliant over time.

9. From Rejected to Approved: Transforming Your Google Business Photos
This motivational guide shares real-life success stories of businesses that overcame photo disapproval issues.
It offers practical advice for reviewing, editing, and re-submitting photos for approval. Readers will find

inspiration and concrete steps to improve their Google Business photo presence.
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why are my google business photos not approved: Google My Business 4.0 Training Guide
Laura Maya, 2022-02-17 Google My Business, now known as the Google Business Profile enhanced
as a free service that helps small businesses manage their online presence. It allows them to create
a Google Business profile page, which is a dedicated page for their business on Google Maps ,
Google search and other google products all together in one place Google, and the pandemic has
made GMB into the most important local marketing tool for SMBs and multi-location brands. The
search engine has easily retained its position as the most popular search engine in the world, with
over 92% of the search market share, and it is only growing. Therefore, it is vital for businesses to
optimize their sites for Google search. For all businesses , business profile is an essential part of any
business's online presence and is often the first place customers look for up-to-date information
about your company. In the age of Covid-19, this is more true than ever, they're going to Google
your business's name and check the right-hand panel for the information they need. Creating,
authenticating, and correctly optimising your business account is a priceless opportunity, which is
why you should make use of it to the maximum and here with ; Google My Business 4.0.Training
Guide this book is the 4th book in a series under the same title,of which we maintain the same will
assist every business to enhanced their Google Business Profile In each chapter of the guide, we’ll
cover a different topic, you should have a foundational understanding of what Google My Business is
and how to use it to gain more visibility in local search for your, or your client’s business. Using the
strategy and information provided in our Mastery Guide, you will master the essentials of claiming
and optimizing an effective GMB listing that will get you top rankings. Throughout the guide, keep
your eyes peeled for top tips, expert advice, and recommended resources. This course additional
some of the recent critical update including : -Latest features and updates to Google My Business
-How To Add Keywords To Google My Business Profile? -What are GMB Insights and Analytics and
How to use them? -How to create them and tips for creating winning Google My Business Posts -
Tips for Practitioner Listings in the profile -What are the big mistakes to avoid with Listings and how
to fix them -What is Google Knowledge Panel, how to create it and edit it. - Why are Google Reviews
Important, How to Track them, how to respond to them. -Business Case studies And so much more!
The events of the past year have catapulted GMB into the digital marketing spotlight. « Every month
an average business gets 59 actions from GMB listing & 49% of the business gets 1,000+ views
monthly. ¢ Eighty-six percent of people look at the location of a business through Google Maps
(Backlinko, 2020). » Businesses enjoyed a 61 percent increase in calls from January to July 2020
thanks to their listing (Small Business Trends, 2020). « More than 5 percent of views on its page
result in a conversion (Search Engine Journal, 2019). « Mobile queries centred around “where to
buy” and “near me” keywords increased by over 200 percent in the last two years. Amid the
Covid-19 pandemic, it's more crucial than ever that you utilize and optimize GMB to display
accurate, updated information about your business. Using the strategy and information provided in
our Mastery Guide, you will master the essentials of claiming and optimizing an effective GMB
listing that will get you top rankings. So, consider getting our comprehensive and up-to-date guide
jam loaded with the latest and best-in-the-industry knowledge about GMB.
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William Crookes, T.A. Malone, George Shadbolt, J. Traill Taylor, William Blanchard Bolton, Thomas
Bedding, 1901
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Guide Laura Maya, 2020-08-15 Google My Business (GMB) is an essential tool for businesses today
and for the future. Although Google My Business has been around for a long time, it has grown in its
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importance as more users use search engines to find information about a local business, even more
so during the COVID-19 pandemic. Here is an excellent opportunity to learn how to use Google My
Business to generate trust with your customers, increase customer expansion for your business, and
help companies’ cash upon more ROI. Google My Business is a powerful tool that can transform how
you drive customers to your local brick and mortar business and further develop trust with new and
existing customers. If you have not claimed your business and/or optimized your profile recently on
Google, there is no better time than the present. ¢ It has been reported that 46% of all Google
searches are looking for local information. Many of those searches result in, “Zero-Click Searches”.
* Research shows that 92% of online buyers like to compare brands online before buying something.
And most of them head to Google Search to find businesses they would like to purchase from. °
Additionally, 49% of all Google My Business listings get more than 1000 searches every month, while
96% of the listings are seen 25 times per month, at least. * 56% of the people who see your GMB
listing will click through to your website, while another 24% will call your business directly. That is
great news for businesses that want to survive and thrive despite the challenging economic
conditions. Google My Business 3.0 ! This guide will discuss why your Google My Business listings
are important for your local SEO strategy, as well as the process of creating and optimizing your
listing and all the answers about utilizing this platform. All in all, it is jam loaded with information on
how you can increase your visibility on Google and rank higher and drive more customers to your
business. This ebook covers some of the following important features including : * What is the
importance and benefits of having a Google My Business Listing in present times? ¢ Important
Google My Business Covid-19 Updates - changes done by Google during the pandemic. « AN
overview of Latest and awesome new Google My Business Features for your Business * Google My
Business Technical Set up Guide covering all How To’s - step by step This is a comprehensive ebook
on creating a successful and well optimized GMB listing which is crucial to getting in front of your
customers before the competition. Google My Business complements your existing website by giving
your business a public identity and presence with a listing on Google, the most popular search
engine in the world.

why are my google business photos not approved: Radio News, 1926 Some issues,
1943-July 1948, include separately paged and numbered section called Radio-electronic engineering
edition (called Radionics edition in 1943).

why are my google business photos not approved: Marilyn Monroe: Private and Undisclosed
Michelle Morgan, 2012-05-17 Following a number of sensationalist biographies of Marilyn Monroe in
recent years, this comprehensive, meticulously researched volume brings an important fresh
perspective on the many controversies in her life. It is essential reading for anyone interested in
Marilyn Monroe and the Golden Age of Hollywood. This new edition of Marilyn Monroe: Private and
Undisclosed has been thoroughly revised and expanded to include an additional 60,000 words. It
reveals a very different Marilyn from the celluloid invention. For the first volume, Michelle Morgan
interviewed approximately 100 people who knew or were related to Marilyn in some way, including
key figures in her life - family and friends, as well as work colleagues, and more casual
acquaintances. This new edition includes information gleaned from many more interviews, as well as
additional family background and many new stories. Marilyn Monroe: Private and Undisclosed is the
most comprehensive Monroe biography yet. It covers her trip to England in great detail and gives
the true story behind the making of The Prince and the Showgirl. Praise for the 2007 hardback
illustrated edition of Marilyn Monroe, Private and Undisclosed: 'A gorgeous collection offering a
fascinating insight into Monroe's personal life.' Woman & Home 'A touching portrayal of the star in
her more private moments.' Empire 'This candid and often surprising study of the screen legend
provides another view of her.' Red
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why are my google business photos not approved: Where Do We Go from Here? Ann
Forster, 2006-01-09 The book offers variety as it lifts the lid on mediumship - a peek behind the



scenes. Have you ever wondered how mediums know what they know? Some of the answers are
here. Have you ever thought about your own death, what it will feel like? Is there an afterlife or is
death the end? The read is compelling, chapter after chapter of people's experiences such as astral
journeys to other parts of the country and even to the Spirit world itself. Mediumship in children,
and accounts of visual phenomena are fascinating, whilst the chapters describing poltergeist
activity, premonitions about disasters and amorous spirits may leave you with a tingle down your
spine! Ann discusses the emotive, often taboo, subject of suicide. People who have lost someone this
way know how they feel about it, through her spiritual encounters during the course of her work,
she is able to put across the feelings of the Spirits who committed suicide and find out what they
have to say. Some chapters such as Humour from the Spirit World will make you laugh, whilst many
others, such as Murder in a Phone Box and Lisa, may bring forth tears of emotion. Ann pays tribute,
throughout her book, to her friend Jenny who passed to Spirit in 1995. Herself a psychic, she
endured premonitions of tragic incidents such as Lockerbie in 1988. This book is for anyone with an
open mind who wishes to know more about spiritual and psychic matters, I must warn you to be
prepared for an emotional roller-coaster ride!
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why are my google business photos not approved: Google My Business Laura Maya,
2018-01-23 Learn how to set up, use and get the most out of Google My Business! With Google
handling more than two trillion searches a year, and nearly half of those having local intent, it’s safe
to say that having a local presence for your business is huge. And that all starts with a Google My
Business listing. Well, here is an excellent opportunity to harness all the persuasive power of Google
My Business Platform, claim your business on Google Maps, building your website’s authority and
boost your business Local consumers are increasingly searching online for shops, grocery stores,
restaurants, car dealers, realtors and other businesses in their local area. According to Google, four
out of five people use search engines to find local information, like a company’s business hours,
address, phone number, online reviews, busy times and more. Have You Taken a Look at Google’s
Local Listing Platform? Google’s new listing platform “Google My Business” has replaced Google+
Local and Google Places; instead, you will use Google My Business to manage your search, Maps,
and Google+ account all from this ONE convenient location. Getting a local business listed on
Google My Business (GMB) and other online directories is one of the fastest and easiest ways to get
a local business to start showing up for local search results on Google. Before we dive in further,
let’s take a look at some facts: * 72% of consumers who perform a local search visit a store within 5
miles distance. * 50% of local searches lead to store visits within one day. * 78% of Local mobile
searches result in an offline purchase. * 51% of smartphone users have discovered a new company
or product when searching from their smartphone. * More Google Searches takes place on mobile
devices then on computers in 10 countries including US and Japan. * Businesses with detailed and
complete online Google My Business listings are twice as likely to be considered reputable by
consumers. * Adding photos to your business listing will drive 42% more requests for driving
directions on Google Maps and 35% more clicks to your website. In today’s digital marketing and
advertising economy, Google is the number one way that your prospects and new customers are
going to gather information about your business. In this high-impact Training Guide, we’ll walk you
through the exact process of making a successful Google My business profile step by step and
optimizing it for best performance.
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Literature, Science and Arts, 1874

why are my google business photos not approved: Digital Sisterhood Ananda Kiamsha
Madelyn Leeke, 2013-09 Ananda Kiamsha Madelyn Leeke became a pioneer in the digital universe
twenty-seven years ago, when she logged in to the LexisNexis research service as a first-year law
student at Howard University School of Law. She was immediately smitten with what the World
Wide Web could do. Later, while attending the UN Fourth World Conference on Women in Beijing,
China, in 1995, Leeke found herself in an Internet café, where she experienced an interaction that
changed her life. Over time, through interactions and conversations both online and in-person,
Leeke developed the concept of digital sisterhood. Embracing this revolutionary concept led to a
complete career reinvention that finally allowed her to embrace her enormous creative spirit. She
found in her digital sisters true sheroes and virtual mentors. Her blogging and social media
adventures highlight the lessons she learned in the process, the reasons she launched the Digital
Sisterhood Network, and the experiences that caused her to adopt what she terms the fierce living
commitments. In her memoir, Leeke details her journey, sharing experiences and insights helped her
and her digital sisters use the Internet as a self-discovery tool and identifying leadership archetypes
that shaped her role as a social media leader.
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why are my google business photos not approved: Radio & TV News , 1921 Some issues,
Aug. 1943-Apr. 1954, are called Radio-electronic engineering ed. (called in 1943 Radionics ed.)
which include a separately paged section: Radio-electronic engineering (varies) v. 1, no. 2-v. 22, no.
7 (issued separately Aug. 1954-May 1955).
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reputation points before being able to upvote. Upvoting indicates when questions and answers are
useful. What's reputation and how do I

Is "For why" improper English? - English Language & Usage Stack For why' can be idiomatic
in certain contexts, but it sounds rather old-fashioned. Googling 'for why' (in quotes) I discovered
that there was a single word 'forwhy' in Middle English

Do you need the “why” in “That's the reason why”? [duplicate] Relative why can be freely
substituted with that, like any restrictive relative marker. I.e, substituting that for why in the
sentences above produces exactly the same pattern of

"Why do not you come here?" vs "Why do you not come here?" "Why don't you come here?"
Beatrice purred, patting the loveseat beside her. "Why do you not come here?" is a question seeking
the reason why you refuse to be someplace. "Let's go in

indefinite articles - Is it 'a usual’ or 'an usual'? Why? - English As Jimi Oke points out, it
doesn't matter what letter the word starts with, but what sound it starts with. Since "usual" starts
with a 'y' sound, it should take 'a' instead of 'an'. Also, If you say

Where does the use of "why" as an interjection come from? "why" can be compared to an old
Latin form qui, an ablative form, meaning how. Today "why" is used as a question word to ask the
reason or purpose of something

Contextual difference between "That is why" vs "Which is why"? Thus we say: You never know,
which is why but You never know. That is why And goes on to explain: There is a subtle but
important difference between the use of that and which in a

"Why ?" vs. "Why is it that ?" - English Language & Usage Stack Why is it that everybody
wants to help me whenever [ need someone's help? Why does everybody want to help me whenever I
need someone's help? Can you please explain to me

pronunciation - Why is the “L” silent when pronouncing “salmon The reason why is an
interesting one, and worth answering. The spurious “silent 1” was introduced by the same people
who thought that English should spell words like debt and

american english - Why to choose or Why choose? - English Why to choose or Why choose?
[duplicate] Ask Question Asked 10 years, 10 months ago Modified 10 years, 10 months ago

Politely asking "Why is this taking so long??" You'll need to complete a few actions and gain 15
reputation points before being able to upvote. Upvoting indicates when questions and answers are
useful. What's reputation and how do I get

Is "For why" improper English? - English Language & Usage Stack For why' can be idiomatic
in certain contexts, but it sounds rather old-fashioned. Googling 'for why' (in quotes) I discovered
that there was a single word 'forwhy' in Middle English

Do you need the “why” in “That's the reason why”? [duplicate] Relative why can be freely
substituted with that, like any restrictive relative marker. I.e, substituting that for why in the



sentences above produces exactly the same pattern of

"Why do not you come here?" vs "Why do you not come here?" "Why don't you come here?"
Beatrice purred, patting the loveseat beside her. "Why do you not come here?" is a question seeking
the reason why you refuse to be someplace. "Let's go in

indefinite articles - Is it 'a usual’ or 'an usual'? Why? - English As Jimi Oke points out, it
doesn't matter what letter the word starts with, but what sound it starts with. Since "usual" starts
with a 'y’ sound, it should take 'a' instead of 'an'. Also, If you say

Where does the use of "why" as an interjection come from? "why" can be compared to an old
Latin form qui, an ablative form, meaning how. Today "why" is used as a question word to ask the
reason or purpose of something

Contextual difference between "That is why" vs "Which is why"? Thus we say: You never know,
which is why but You never know. That is why And goes on to explain: There is a subtle but
important difference between the use of that and which in a
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