political economy of media

political economy of media is a critical field of study that examines the
complex interactions between media institutions, economic forces, and
political power. This discipline explores how media ownership, regulation,
and market dynamics shape the production, distribution, and consumption of
media content. Understanding the political economy of media is essential for
analyzing issues such as media concentration, censorship, propaganda, and the
influence of advertising. This article delves into the foundational concepts,
historical development, key theoretical approaches, and contemporary
challenges within the political economy of media. It also highlights the
implications for democracy, cultural diversity, and public discourse in an
increasingly digital and globalized media environment. The following sections
provide a structured overview of these themes to offer a comprehensive
insight into the political economy of media.
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Foundations of the Political Economy of Media

The political economy of media is grounded in the analysis of how economic
interests and political power intersect to influence media systems. It
emphasizes the relationship between media organizations and the broader
capitalist economy, considering factors such as ownership structures, funding
models, and market competition. This approach challenges purely cultural or
technological interpretations of media by foregrounding economic and
political determinants. It also investigates how media serves as a site of
ideological struggle and power negotiation, shaping public perception and
societal norms. Key concepts include commodification of information, media
monopolies, and the role of the state in regulating or supporting media
industries.



Key Concepts in Political Economy of Media

This subtopic explores the foundational ideas that inform the political
economy perspective, including:

e Media Ownership: Concentration of media outlets in the hands of a few
corporations or individuals.

e Commodification: Treating media content and information as products for
sale within a market economy.

e Ideology and Hegemony: How dominant political and economic interests
shape media narratives and public opinion.

e State Intervention: The role of government policies and regulations in
influencing media operations and freedom.

Historical Development and Key Theories

The political economy of media has evolved through various theoretical
frameworks and historical contexts. Early scholars applied Marxist analysis
to media industries, focusing on class relations and capitalist exploitation.
Later, critical theorists expanded the scope to include cultural and
ideological dimensions, emphasizing the media's role in maintaining social
power structures. The field incorporates diverse perspectives such as the
Frankfurt School, which critiqued mass culture, and more contemporary
approaches addressing globalization and digital transformation. These
theories provide tools to understand media’s role in society beyond mere
content analysis, highlighting power dynamics embedded in economic
arrangements.

The Frankfurt School and Critical Theory

The Frankfurt School, including theorists like Theodor Adorno and Max
Horkheimer, pioneered critiques of mass media as instruments of cultural
domination. They argued that media industries promote passive consumption and
reinforce capitalist ideologies, limiting critical consciousness among
audiences. Their work laid the foundation for understanding media as both
economic enterprises and ideological apparatuses within capitalist societies.

Marxist Political Economy

Marxist approaches focus on the relationship between media production and
capitalist modes of production, emphasizing exploitation and class struggle.
This perspective analyzes how media serve ruling class interests by shaping



ideology, controlling information flows, and maintaining social order through
consent rather than coercion.

Media Ownership and Concentration

One of the most significant areas of study within the political economy of
media is the concentration of media ownership. This phenomenon involves a
small number of corporations or individuals controlling a disproportionate
share of media outlets. Such concentration can limit diversity of viewpoints,
reduce competition, and increase the potential for media bias aligned with
owners' political and economic interests. Ownership patterns vary across
countries but generally trend toward oligopolistic or monopolistic
structures, raising concerns about democratic representation and media
pluralism.

Impacts of Media Concentration

Media concentration often results in:

e Reduced editorial independence and increased self-censorship.
e Homogenization of content, limiting cultural and ideological diversity.

e Greater influence of corporate interests on news agendas and public
discourse.

e Challenges to small and independent media outlets in sustaining
operations.

Regulation and Policy Impact

Government regulation plays a crucial role in shaping the political economy
of media. Policies can either promote diversity and competition or entrench
existing power structures through deregulation and consolidation. Regulatory
frameworks address issues such as ownership limits, content standards, public
broadcasting mandates, and digital media governance. The effectiveness of
these policies depends on political will, legal structures, and the balance
between market freedom and public interest.

Types of Media Regulation

Key regulatory approaches include:



1. Ownership Restrictions: Limits on cross-media ownership to prevent
monopolies.

2. Content Regulation: Rules on accuracy, fairness, and decency in media
content.

3. Public Broadcasting Support: Funding and mandates for non-commercial
media to ensure diversity.

4. Digital Media Policies: Addressing issues of net neutrality, platform
accountability, and data privacy.

Economic Pressures and Advertising Influence

The political economy of media also investigates the economic pressures that
shape media production, particularly the role of advertising as a primary
revenue source. Dependence on advertising can influence editorial decisions,
favoring content that attracts lucrative demographics and avoids controversy.
This dynamic affects journalistic independence and the kinds of stories that
receive attention. Additionally, media outlets often engage in commercial
partnerships, sponsored content, and product placements, further blurring the
lines between information and marketing.

Advertising and Media Content

The relationship between advertising and media content includes:

Prioritization of entertainment and sensationalism to boost audience
ratings.

Potential conflicts of interest compromising investigative journalism.

Influence of corporate advertisers on political coverage and framing.

Emergence of native advertising and branded content affecting
transparency.

Digital Media and the Changing Landscape

The rise of digital media has transformed the political economy of media,
introducing new actors, platforms, and economic models. Social media
companies, search engines, and streaming services have disrupted traditional
media industries while creating novel challenges related to data ownership,



algorithmic control, and platform monopolies. Digital advertising,
subscription models, and crowdfunding represent alternative revenue streams
but also raise questions about sustainability and equity. The digital shift
intensifies debates about regulation, privacy, and the global flow of
information.

Challenges and Opportunities in Digital Media

Key issues in the digital media landscape include:
e Concentration of power among major technology platforms.
e Algorithmic biases shaping information exposure and public opinion.

e Decline of traditional advertising revenues and the search for new
business models.

e Increased opportunities for citizen journalism and grassroots media
initiatives.

Implications for Democracy and Public Discourse

The political economy of media has profound implications for democratic
governance and the quality of public discourse. Media systems influenced by
concentrated ownership, commercial pressures, and regulatory failures can
undermine informed citizenship and pluralistic debate. Conversely, media
diversity, transparency, and accountability contribute to democratic
resilience. Understanding the political economy of media helps identify
structural barriers to media freedom and supports efforts to promote
equitable access to information and participatory communication environments.

Media, Democracy, and Power

The relationship between media and democracy involves:

e The role of media as a watchdog holding power accountable.
e The necessity of diverse media sources for informed public deliberation.
e Risks of media manipulation, misinformation, and propaganda.

e The importance of regulatory frameworks that protect media independence
and pluralism.



Frequently Asked Questions

What is the political economy of media?

The political economy of media studies how economic factors, power relations,
and political interests influence the production, distribution, and
consumption of media content.

How do media ownership structures affect media
content?

Concentrated media ownership can lead to homogenized content that serves the
interests of owners, potentially limiting diversity of viewpoints and
influencing public opinion to align with corporate or political agendas.

What role do advertising revenues play in shaping
media agendas?

Advertising revenues are a major source of funding for media outlets, which
can lead to self-censorship or content tailored to attract advertisers,
thereby influencing editorial decisions and the framing of news stories.

How does government regulation impact media freedom
and plurality?

Government regulations can either protect media freedom and encourage
plurality through anti-monopoly laws and public broadcasting support, or
restrict it via censorship, licensing controls, and biased enforcement
favoring certain political interests.

In what ways has digital media transformed the
political economy of traditional media?

Digital media has disrupted traditional revenue models, diversified content
production, and altered power dynamics by enabling new players to enter the
market, though concerns remain about platform monopolies and data-driven
advertising influencing media economics.

Why is critical analysis of media systems important
in a democratic society?

Critical analysis helps reveal how economic and political interests shape
media content and access, ensuring transparency, promoting media literacy,
and supporting democratic values like informed citizen participation and
accountability.



Additional Resources

1. Manufacturing Consent: The Political Economy of the Mass Media

This seminal work by Edward S. Herman and Noam Chomsky explores how mass
media serves as a propaganda system that supports elite interests. The book
introduces the "propaganda model," which outlines filters such as ownership,
advertising, and sourcing that shape news content. It critically examines how
these factors influence public opinion and democracy.

2. Capitalism and Communication: Global Culture and the Economics of
Information

Edited by Vincent Mosco, this collection investigates the intersection of
economic systems and communication technologies. It provides a comprehensive
look at how capitalism shapes media industries, content, and access. The
essays explore globalization, labor, and regulatory issues within the
political economy framework.

3. Media and the Political Economy of Human Rights

This book analyzes the role of media within political and economic structures
concerning human rights issues. It discusses how media coverage is influenced
by political economy factors and how this impacts public awareness and
policy. The text combines case studies with theoretical insights to reveal
media’s complex role in social justice.

4. The Political Economy of Communication

Vincent Mosco’s foundational text offers a thorough introduction to the
field, detailing how economic and political forces influence communication
systems. The book covers topics such as media ownership, labor, regulation,
and the digital economy. It encourages critical thinking about the power
dynamics embedded in media institutions.

5. Media Economics: Understanding Markets, Industries and Concepts

By Alan B. Albarran, this book provides an overview of the economic
principles underlying media industries. It discusses market structures,
revenue models, and the impact of digital transformation on media economics.
The text links economic theory to real-world media practices, emphasizing the
political economy context.

6. The Political Economy of Media: Enduring Issues, Emerging Dilemmas

Edited by Robert W. McChesney and Victor Pickard, this volume addresses
ongoing and new challenges in media political economy. It covers topics like
media consolidation, digital disruption, and policy responses. The essays
highlight tensions between commercial interests and democratic values.

7. Global Media, Politics, and Identity

Edited by Tamar Liebes and James Curran, this book explores how global media
industries intersect with political and economic power structures. It
examines issues of identity, representation, and cultural imperialism. The
work situates media within broader political economic processes shaping
globalization.



8. Communication and Capitalism: A Critical Theory

Christian Fuchs offers a Marxist perspective on how capitalist dynamics shape
communication systems and media content. The book critiques commodification,
labor exploitation, and the role of digital platforms. It proposes pathways
toward democratizing communication in capitalist societies.

9. The Political Economy of Media and Power

This text delves into the complex relationships between media institutions,
economic interests, and political power. It emphasizes how media ownership
and regulatory policies affect public discourse and democracy. The book draws
from interdisciplinary research to analyze media’s role in contemporary
political economy.
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political economy of media: The Political Economy of Media Robert W. McChesney,
2008-05 The influence of media on society is unquestioned. Its reach penetrates nearly every corner
of the world and every aspect of life. But it has also been a contested realm, embodying class politics
and the interests of monopoly capital. In The Political Economy of Media, one of the foremost media
critics of our time, Robert W. McChesney, provides a comprehensive analysis of the economic and
political powers that are being mobilized to consolidate private control of media with increasing
profit — all at the expense of democracy. In this elegant and lucid collection, McChesney examines
the monopolistic competition that has created a global media that is ever more concentrated and
centralized. McChesney reveals why questions about the ownership of commercial U.S. media
remain off limits within the political culture; how private ownership of media leads to the
degradation of journalism and suppression of genuine debate; and why corporate rule threatens
democracy by failing to provide the means for an educated and informed citizenry. The Political
Economy of Media also highlights resistance to corporate media over the last century, including the
battle between broadcasters and the public in the 1920s and 1930s and the ongoing media reform
movement today. The Political Economy of Media makes it clear that the struggle over the
ownership and the role of media is of utmost importance to everyone.

political economy of media: The Political Economy of Communication Vincent Mosco,
1996-10-14 What is political economy and how can it be applied to the study of media
communication? The Political Economy of Communication is the definitive critical overview of the
discipline for students of the social sciences. It explains in detail the analytic tools that political
economy can apply to today's increasingly global and technological information society. Mosco
presents an historical overview of the discipline and defines political economy by its focus on the
relation between the production, distribution and consumption of communication in historical and
cultural context. This comprehensive analysis of the 'commodity form' is communication includes an
examination of print, broadcast and new electronic media, the role and function of the audience, and
the problem of social control. It concludes by addressing the relationship of political economy to the
increasingly important fields of policy studies and cultural studies.
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political economy of media: The Handbook of Political Economy of Communications Janet
Wasko, Graham Murdock, Helena Sousa, 2014-03-03 Over the last decade, political economy has

grown rapidly as a specialist area of research and teaching within communications and media
studies and is now established as a core element in university programmes around the world. The
Handbook of Political Economy of Communications offers students and scholars a comprehensive,
authoritative, up-to-date and accessible overview of key areas and debates. Combines overviews of
core ideas with new case study materials and the best of contemporary theorization and research
Written many of the best known authors in the field Includes an international line-up of contributors,
drawn from the key markets of North and Latin America, Europe, Australasia, and the Far East

political economy of media: Critical Political Economy of the Media Jonathan Hardy,
2014-06-20 How the media are organised and funded is central to understanding their role in
society. Critical Political Economy of the Media provides a clear, comprehensive and insightful
introduction to the political economic analysis of contemporary media. Jonathan Hardy undertakes a
critical survey of political economy scholarship encompassing worldwide literature, issues and
debates, and relationships with other academic approaches. He assesses different ways of making
sense of media convergence and digitalisation, media power and influence, and transformations
across communication markets. Many of the problems of the media that prompted critical political
economy research remain salient, he argues, but the approach must continue to adapt to new
conditions and challenges. Hardy advances the case for a revitalised critical media studies for the
21st century. Topics covered include: media ownership and financing news and entertainment
convergence and the Internet media globalisation advertising and media alternative media media
policy and regulation Introducing key concepts and research, this book explains how political
economy can assist students, researchers and citizens to investigate and address vital questions
about the media today.

political economy of media: Political Economy of Media Industries Randy Nichols,
Gabriela Martinez, 2019-10-28 This book provides a critical political economic examination of the
impact of increasingly concentrated global media industries. It addresses different media and
communication industries from around the globe, including film, television, music, journalism,
telecommunication, and information industries. The authors use case studies to examine how
changing methods of production and distribution are impacting a variety of issues including
globalization, environmental devastation, and the shifting role of the State. This collection finds
communication at a historical moment in which capitalist control of media and communication is the
default status and, so, because of the increasing levels of concentration globally allows those in
control to define the default ideological status. In turn, these concentrated media forces are
deployed under the guise of entertainment but with a mind towards further concentration and
control of the media apparatuses many times in convergence with others

political economy of media: Political Economy of Media and Communication Joan
Pedro-Carafiana, Rodrigo Gomez, Thomas F. Corrigan, Francisco Sierra Caballero, 2024-02-01 The
first book dedicated specifically to research methods in the political economy of media and
communication, it provides a methodological toolkit to investigate the functioning of media,
technology, and cultural industries in their historical, institutional, structural, and systemic contexts.
Featuring contributions from across the globe and a variety of methodological perspectives, this
volume presents the state of the art in political economy of media and communication methods,
articulating those methods with adjacent approaches, to study concentration of ownership and
power, pluralism and diversity, regulation and public policies, governance, genderization, and
sustainability. This collection charts the methodological innovations critical political economists are
adopting to analyse a rapidly transforming digital media landscape, exploring ideology, narratives,
socio-analysis and praxis in communication with ethnographic and participatory approaches, as well
as designs for quantitative and qualitative methods of textual, discourse and content analysis,
network analyses, which consider power relations affecting communication, including intersectional
oppressions and the new developments taking place in artificial intelligence. An essential text for



advanced undergraduates, postgraduate students, and researchers in the areas of media, cultural
and communication studies, particularly those studying topics such as the political economy of
media and/or communication, media and communication theory, and research methods.

political economy of media: Manufacturing Consent Edward S. Herman, Noam Chomsky,
2011-07-06 A compelling indictment of the news media's role in covering up errors and deceptions
(The New York Times Book Review) due to the underlying economics of publishing—from famed
scholars Edward S. Herman and Noam Chomsky. With a new introduction. In this pathbreaking
work, Edward S. Herman and Noam Chomsky show that, contrary to the usual image of the news
media as cantankerous, obstinate, and ubiquitous in their search for truth and defense of justice, in
their actual practice they defend the economic, social, and political agendas of the privileged groups
that dominate domestic society, the state, and the global order. Based on a series of case
studies—including the media’s dichotomous treatment of “worthy” versus “unworthy” victims,
“legitimizing” and “meaningless” Third World elections, and devastating critiques of media coverage
of the U.S. wars against Indochina—Herman and Chomsky draw on decades of criticism and
research to propose a Propaganda Model to explain the media’s behavior and performance. Their
new introduction updates the Propaganda Model and the earlier case studies, and it discusses
several other applications. These include the manner in which the media covered the passage of the
North American Free Trade Agreement and subsequent Mexican financial meltdown of 1994-1995,
the media’s handling of the protests against the World Trade Organization, World Bank, and
International Monetary Fund in 1999 and 2000, and the media’s treatment of the chemical industry
and its regulation. What emerges from this work is a powerful assessment of how propagandistic the
U.S. mass media are, how they systematically fail to live up to their self-image as providers of the
kind of information that people need to make sense of the world, and how we can understand their
function in a radically new way.

political economy of media: How media work. A critical approach towards political
economy Kim Clay, 2014-03-14 Seminar paper from the year 2011 in the subject Communications -
Media and Politics, Politic Communications, grade: B, University of Kent, language: English,
abstract: “Text Analysis provides some insight of the media messages but it is the CPE (Critical
Political Approach) that truly explains the working of the media in present times.” This essay is
about the evaluation of the above said statement in context of the ‘advertising’ that is one of the
most popular sectors of the modern media. The advertisements can be portrayed as a medium of
communiqué created to reach a large number of audiences with no individual contact between the
advertiser and the viewer. This includes several mediums of advertisements like magazines, books,
newspapers, websites, radio, cinema and television. Everywhere we get to see loads of
advertisements selling one or the other product or service. These advertisements are indeed
influencing our lives to a great extent. For example, we are always keen to buy the deodorant or the
perfume we last seen in the advertisement without even analyzing its effects on our body. Similarly,
our kids become crazy about the new flavored toothpaste advertised last week without taking much
interest on its benefits to the teeth and bad breathe. This is the big virtual world where we all are
living and we are happy to see these advertisements for both entertainment and awareness. But the
big question is: Whether these advertisements are influencing our minds negatively or positively? To
find out the answer to this question, researchers have adopted 2 dissimilar approaches; Text
Analysis and Critical Political Economy.

political economy of media: Manufacturing Consent Edward S. Herman, Noam Chomsky,
1988 First published in 1988 and never out of print, this seminal analysis of how the media serve
corporations that control and finance them is being reissued with a new Introduction by the authors.
Copyright © Libri GmbH. All rights reserved.

political economy of media: The Political Economy of Communication Vincent Mosco,
2009-05-07 The Political Economy of Communication provides a thorough coverage of an important
area of communication studies: the political economy approach to media. This highly successful text
has been thoroughly updated, restructured, and rewritten in this new edition, clearly demonstrating



how power operates across all media, from newspapers to Facebook, and how media power
intersects with globalization, social class, race, gender and surveillance.

political economy of media: The Political Economy of Media and Power Jeffery Klaehn,
2010 The Political Economy of Media and Power is a highly interdisciplinary and innovative edited
collection, bringing together a diverse range of chapters that address some of the most important
issues of our times. Contributors cut through media spectacle and make visible the intersections
between mass media and the politics of power in the contemporary social world. The book is
intended to foster critical pedagogy; chapters explore ways in which media connect with a broad
range of topics and issues, including globalization; war and terrorism; foreign affairs; democracy;
governmental relations; the cultural politics of militarization; gender inequality and the sexist
saturation of the public sphere; media representations of women; media spin and public relations
within the broader context of corporate and ideological power. The volume features notable
contributors, including a preface by Cees Hamelink, an introduction by David Miller and William
Dinan, and chapters from Justin Lewis, Robin Andersen, Henry Giroux, James Winter, Robert Jensen,
Stuart Allan, Richard Keeble, Yasmin Jiwani, David Berry, Gerald Sussman, and Andrew Mullen.

political economy of media: Political Economy of the global media business: Why
corporate interests shape the news Sebastian Plappert, 2010-07-16 Essay from the year 2008 in
the subject Communications - Media and Politics, Politic Communications, grade: Distinction,
Macquarie University, course: ICOM 816 Communication & Political Economy, language: English,
abstract: This paper will briefly trace recent developments in the media industry, before examining
the role of the state and neo-liberal ideology in shaping the global communication system. After
analysing the effects of media concentration, special focus will be put on the concept of
commodification in the media industry and the notion of cultural hegemony and dependency of
media. Thereby, it will be argued that elitist corporate interests shape the news content in order to
guarantee a profit friendly political environment.

political economy of media: The Political Economies of Media Dwayne Winseck, Dal Yong Jin,
Some advocates and more than a few critics have misconstrued the political economy of media as a
unified field of inquiry. The authors from this volume, by contrast, draw from a more diverse stream
of the schools of thought signified by this tradition: Neoclassical Economics, Radical Media Political
Economy, Schumpeterian Institutional Political Economy, and the Cultural Industries School. The
book as a whole is as alert to developments in our main objects of analysis -- media institutions,
technologies, markets, uses and society - as it is to changes in the world around us, including
current trends in communication and media studies. The contributors show that digital media are
disrupting entire media industries, but without erasing the past. Throughout, the impact of the
unprecedented wave of media consolidation in the late-1990s and the financial crisis of the past few
years loom large. The authors also suggest that there is no 'supra logic' of 'total system integration'
that spans the network media, while insisting that one media sector is not the same as the next.
Social networking activities often beg, pilfer and borrow 'content' from 'traditional media', but it
remains the case that Time Warner, Comcast, the BBC and News Corp. are very different creatures
than Apple, Baidu, Facebook or Google. In other words, even in the age of convergence and remix
culture, different media continue to display their own distinctive political economies, as the volume's
title -- The Political Economies of Media - signals.

political economy of media: The Political Economies of Media Dwayne Winseck, Dal Yong
Jin, 2011-07-01 Some advocates and more than a few critics have misconstrued the political
economy of media as a unified field of inquiry. The authors from this volume, by contrast, draw from
a more diverse stream of the schools of thought signified by this tradition: Neoclassical Economics,
Radical Media Political Economy, Schumpeterian Institutional Political Economy, and the Cultural
Industries School. The book as a whole is as alert to developments in our main objects of analysis -
media institutions, technologies, markets, uses and society - as it is to changes in the world around
us, including current trends in communication and media studies. The contributors show that digital
media are disrupting entire media industries, but without erasing the past. Throughout, the impact



of the unprecedented wave of media consolidation in the late-1990s and the financial crisis of the
past few years loom large. The authors also suggest that there is no 'supra logic' of 'total system
integration' that spans the network media, while insisting that one media sector is not the same as
the next. Social networking activities often beg, pilfer and borrow 'content' from 'traditional media’,
but it remains the case that Time Warner, Comcast, the BBC and News Corp. are very different
creatures than Apple, Baidu, Facebook or Google. In other words, even in the age of convergence
and remix culture, different media continue to display their own distinctive political economies, as
the volume's title - The Political Economies of Media - signals.

political economy of media: The International Political Economy of Communication C.
Martens, E. Vivares, R. McChesney, 2014-10-28 This collection reflects on the international political
economy of media and the valuable lessons to be learned from the media reforms currently taking
place across South America. The contributors present a range of theoretical and methodological
perspectives on the ongoing battle for media space in South America, and the volume includes a
foreword by Ernesto Laclau.

political economy of media: The Political Economy of the Media Peter Golding, Graham
Murdock, 1997 This collection defines, analyses and explains the place of mass media in modern
society. It includes extracts from key commentators and seminal thinkers in the field.

political economy of media: Current Theories and Practice in the Political Economy of
Communications and Media Serpil Karlidag, Selda Bulut, 2020 This book examines the influence
of big companies in political institutions, the newsroom, and the classroom and its effect on every
aspect of public and private life--

political economy of media: Toward a Political Economy of Culture Andrew Calabrese, Colin
Sparks, 2003-11-22 Several of the most important and influential political economists of
communication working today explore a rich mix of topics and issues that link work, policy studies,
and research and theory about the public sphere to the heritage of political economy. Familiar but
still exceedingly important topics in critical political economy studies are well represented here:
market structures and media concentration, regulation and policy, technological impacts on
particular media sectors, information poverty, and media access. The book also features new topics
for political economy study, including racism in audience research, the value and need for feminist
approaches to political economy studies, and the relationship between the discourse of media
finance and the behavior of markets.

political economy of media: The Political Economy of the Media Golding, 1987-03-01

political economy of media: Power, Media, Culture Luis Albornoz, 2015-07-06 This book
updates and revalidates critical political economy of communication approaches. It is destined to
become a work of reference for those interested in delving into debates arising from the
performance of traditional and new media, cultural and communication policy-making or
sociocultural practices in the new digital landscape.
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