
big business comedy tour

big business comedy tour has become a significant event in the entertainment industry,
combining the worlds of corporate culture and stand-up comedy to provide a unique experience for
audiences nationwide. This innovative comedy tour attracts top comedians who specialize in humor
related to the business world, office life, and corporate dynamics. The tour offers a fresh perspective
on workplace challenges, leadership, and entrepreneurship, making it relevant not only to business
professionals but also to comedy enthusiasts seeking intelligent, relatable humor. This article
explores the origins, structure, and appeal of the big business comedy tour, highlighting key
performers and the impact on both the comedy scene and corporate events. Additionally, it covers
practical information on how to attend, what to expect from performances, and the broader cultural
significance of blending comedy with business themes.
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Overview of the Big Business Comedy Tour
The big business comedy tour is a traveling series of live comedy shows that focus on themes related
to the corporate world. It brings together comedians who excel in delivering humor about office
politics, management styles, entrepreneurship, and economic trends. These shows are crafted to
resonate with professionals, entrepreneurs, and anyone familiar with the intricacies of business life.
The tour typically spans multiple cities, allowing a wide range of audiences to engage with this niche
comedic genre.

Origins and Development
The concept of the big business comedy tour emerged as a response to the growing demand for
specialized comedy that addresses professional experiences. Initially starting as small corporate gigs
and private events, it evolved into a public tour format as comedians gained popularity for their
sharp, insightful jokes about business culture. The tour now enjoys support from various sponsors
and business organizations, reflecting its acceptance and relevance in both entertainment and
corporate sectors.

Format and Structure
The tour usually features a lineup of 3 to 5 comedians per show, each delivering sets ranging from



15 to 30 minutes. Performances blend stand-up routines, storytelling, and audience interaction,
ensuring a dynamic and engaging atmosphere. Some shows incorporate panel discussions or Q&A
sessions, providing deeper insights into the intersection of comedy and business. The flexibility of
the format allows customization for specific corporate clients, conferences, or public venues.

Key Comedians and Performers
The success of the big business comedy tour heavily depends on the talent of its performers.
Comedians on this tour are often recognized for their expertise in business-related humor and their
ability to connect with professional audiences.

Notable Comedians
Several comedians have become synonymous with the big business comedy tour, known for their
witty observations of workplace dynamics and leadership challenges. Some of the most prominent
names include:

Jane Mitchell – Known for her sharp commentary on corporate culture and gender dynamics in
the workplace.

Mark Reynolds – A former business consultant turned comedian who uses real-life consulting
experiences to fuel his humor.

Lisa Tran – Specializes in entrepreneurial stories and the ups and downs of startup life.

David Chen – Focuses on technology sector humor, particularly the quirks of Silicon Valley.

Rachel Adams – Blends motivational speaking with comedy, targeting leadership and team-
building themes.

Emerging Talent
The tour also serves as a platform for emerging comedians who bring fresh perspectives to business-
related comedy. These newcomers often experiment with new formats and incorporate multimedia
elements to enhance their performances. Their inclusion ensures the tour remains innovative and
appealing to diverse audiences.

Thematic Content and Style of Comedy
Big business comedy tour performances revolve around themes that resonate with corporate
professionals. The humor is intelligent, relatable, and often satirical, providing commentary on
everyday business scenarios.

Common Themes
Key topics frequently explored in the tour’s comedy sets include:



Office politics and interpersonal dynamics

Management styles and leadership challenges

Work-life balance struggles

Entrepreneurial risks and successes

Corporate jargon and buzzwords

Technological disruption and innovation in business

Economic trends and market unpredictability

Comedic Styles
Performers utilize a variety of comedic techniques to engage their audiences, including
observational humor, satire, self-deprecation, and storytelling. Many also employ improvisation and
audience participation to create an interactive experience. The humor is crafted to be clever yet
accessible, avoiding overly technical jargon to appeal to a broad spectrum of business professionals.

Audience Experience and Venue Choices
The big business comedy tour aims to create a memorable and enjoyable experience for its audience.
The selection of venues and the overall event atmosphere play crucial roles in achieving this goal.

Types of Venues
The tour typically takes place in a variety of venues, including:

Theaters and comedy clubs in major cities

Corporate event spaces and conference centers

Hotel ballrooms and convention halls

University auditoriums and business school venues

Each venue is chosen to optimize acoustics, seating comfort, and ambiance conducive to comedy
performances. Corporate clients often prefer private events tailored specifically to their
organizational culture and goals.

Audience Demographics
Attendees range from mid-level managers and executives to entrepreneurs and business students.
The tour's appeal also extends to general comedy fans interested in business-themed humor.
Audience interaction is encouraged, fostering networking opportunities and a sense of community



among professionals.

Impact on Corporate Culture and Events
The integration of comedy into the business environment through the big business comedy tour has
notable effects on corporate culture and event planning.

Enhancing Corporate Events
Incorporating comedians from the tour into corporate events adds entertainment value while
reinforcing business themes. Humor helps break the ice, boost morale, and promote teamwork. It
also provides a creative avenue for discussing serious topics such as leadership challenges and
workplace stress in a lighter context.

Influence on Workplace Dynamics
The tour’s comedic insights often encourage businesses to reflect on their corporate culture and
interpersonal relationships. By highlighting common workplace absurdities, comedians foster
awareness and dialogue that can lead to improved communication and a more positive work
environment.

How to Attend and Participate
Attending the big business comedy tour is accessible to the public and corporate groups alike, with
multiple options for participation.

Ticketing and Scheduling
Tickets for public shows are usually available through event ticketing platforms and the tour’s
official channels. Corporate clients can book private performances tailored to their schedules and
audience size. Advanced booking is recommended due to the tour’s popularity and limited seating at
certain venues.

Participation Opportunities
Beyond attendance, participants can engage through various interactive segments during shows,
including:

Audience Q&A sessions with comedians

Workshops and seminars on humor in leadership and communication

Networking events associated with the tour

These opportunities enhance the value of the big business comedy tour by combining entertainment
with professional development.



Frequently Asked Questions

What is the Big Business Comedy Tour?
The Big Business Comedy Tour is a live comedy event featuring a lineup of popular comedians who
perform stand-up routines centered around themes of business, entrepreneurship, and corporate
culture.

Who are some of the headliners featured in the Big Business
Comedy Tour?
The tour often features well-known comedians such as Jim Gaffigan, Hasan Minhaj, and Ali Wong,
who bring their unique perspectives on business and everyday work life to the stage.

When and where is the next Big Business Comedy Tour taking
place?
The dates and locations vary each year, but the next Big Business Comedy Tour is scheduled to kick
off in major cities like New York, Los Angeles, and Chicago starting in fall 2024. Check the official
website for the most current schedule.

What kind of audience is the Big Business Comedy Tour
suitable for?
The tour is ideal for professionals, entrepreneurs, and anyone interested in humor related to
business challenges, office culture, and startup life, but it is also entertaining for a general audience
who enjoys smart, topical comedy.

How can I purchase tickets for the Big Business Comedy Tour?
Tickets can be purchased online through the official Big Business Comedy Tour website, authorized
ticket vendors like Ticketmaster, or at venue box offices where the events are held.

Are there any special features or guest appearances during
the Big Business Comedy Tour?
Yes, the tour often includes surprise guest appearances by celebrity entrepreneurs, interactive
segments with the audience, and sometimes workshops or networking events alongside the comedy
performances.

Additional Resources
1. Laughing All the Way to the Bank: Comedy and Corporate Culture
This book explores the intersection of big business and comedy, highlighting how humor is used
within corporate environments. It delves into the rise of comedy tours targeted at business



professionals and how laughter can improve workplace morale and productivity. The author shares
stories from top comedians who have successfully navigated the corporate comedy circuit.

2. Stand-Up Strategies: The Business of Comedy Tours
A behind-the-scenes look at the logistics and planning involved in organizing large-scale comedy
tours. This book covers marketing, sponsorship, and the financial aspects of comedy tours aimed at
corporate audiences. Readers gain insight into how comedians tailor their material for business
crowds and the challenges of balancing humor with professionalism.

3. Boardrooms and Punchlines: The Corporate Comedy Revolution
This title examines the growing trend of comedy tours designed specifically for business executives
and employees. It explores how humor is used as a tool for leadership training, team building, and
stress relief. The book features case studies from corporations that have successfully integrated
comedy into their corporate culture.

4. Corporate Laugh Tracks: Humor in High-Stakes Business
Focusing on the role of comedy in high-pressure business settings, this book discusses how humor
can diffuse tension and foster innovation. It provides examples of comedy tours that have catered to
Fortune 500 companies and the impact they have had on employee engagement. The author also
offers practical advice for incorporating humor into business presentations.

5. The Comedy CEO: Leading with Laughter
This book profiles CEOs and business leaders who use comedy as a leadership tool. It shares
anecdotes and lessons from executives who have hosted or participated in comedy tours as a way to
connect with their teams. The narrative highlights the benefits of a humorous leadership style in
driving company success.

6. Laugh Lines and Bottom Lines: Balancing Comedy and Commerce
Exploring the financial side of comedy tours in the business world, this book analyzes how
comedians monetize their performances for corporate clients. It discusses contracts, branding, and
the economics of large-scale comedy events. The author also addresses the challenges comedians
face when performing for diverse and professional audiences.

7. Jokes in the Boardroom: Humor as a Business Strategy
This title investigates how humor functions as a strategic tool in business settings and its role in big
comedy tours. It offers insights into the psychology of laughter and its influence on decision-making
and creativity in companies. The book also includes interviews with comedians who specialize in
corporate gigs.

8. From Mic to Market: The Rise of Corporate Comedy Tours
Tracing the evolution of comedy tours tailored for big business, this book charts the growth of this
niche entertainment sector. It covers the pioneers who first brought stand-up comedy into corporate
events and how the industry has expanded globally. Readers learn about the cultural shifts that have
made comedy a staple in business gatherings.

9. Humor at Work: The Big Business Comedy Tour Playbook
A practical guide for companies and comedians looking to collaborate on successful comedy tours.
This book offers tips on selecting the right comedians, crafting appropriate material, and maximizing
audience engagement. It serves as a comprehensive manual for integrating humor effectively into
corporate events.
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  big business comedy tour: Big Business in America Thomas J. Dorich, 2021-02-03 This
study analyzes the influence of big business on the economic, political, and social structure of
twentieth-century America. The author examines the development of a mass production and
consumption economy and argues that the corporation became a key institutional force in the United
States.
  big business comedy tour: Ebony , 2005-12 EBONY is the flagship magazine of Johnson
Publishing. Founded in 1945 by John H. Johnson, it still maintains the highest global circulation of
any African American-focused magazine.
  big business comedy tour: Big Deal Kevin Winkler, 2018 Bob Fosse is one of the most
significant figures in the post-World War II American musical theater. Big Deal: Bob Fosse and
Dance in the American Musical is a fascinating look at the evolution of Fosse as choreographer and
director. It traces is early dance years, the influence of mentors George Abbott and Jerome Robbins,
and the impact of his three marriages-all to dancers-on his career.
  big business comedy tour: Ebony , 2005-12 EBONY is the flagship magazine of Johnson
Publishing. Founded in 1945 by John H. Johnson, it still maintains the highest global circulation of
any African American-focused magazine.
  big business comedy tour: HBR's 10 Must Reads Big Business Ideas Collection (2015-2017
plus The Essentials) (4 Books) (HBR's 10 Must Reads) Harvard Business Review, 2016-10-11 Once a
year, Harvard Business Review’s editors examine the ideas, insights, and best practices from the
past twelve months to select the most definitive articles we’ve published—those that have provoked
the most conversation, the most inspiration, the most change. Now these highly curated collections
of articles are available all in one place. Whether you’re catching up or trying to stay ahead, these
volumes present the latest, most significant thinking driving business today. Yet certain challenges
never go away. That's why this set also contains HBR’s 10 Must Reads: The Essentials, which
collects the 10 seminal articles by management’s most influential experts, on topics of perennial
concern to ambitious managers and leaders hungry for inspiration—and ready to run with big ideas
to accelerate their own and their companies’ success. HBR's 10 Must Reads series is the definitive
collection of ideas and best practices for aspiring and experienced leaders alike. These books offer
essential reading selected from the pages of Harvard Business Review on topics critical to the
success of every manager. Each book is packed with advice and inspiration from leading experts
such as Clayton Christensen, Peter Drucker, Rosabeth Moss Kanter, John Kotter, Michael Porter,
Daniel Goleman, Theodore Levitt, and Rita Gunther McGrath.
  big business comedy tour: Performing Marginality Joanne R. Gilbert, 2004 An academic study
of stand-up comedy performed by females. This will aid in the understanding of power structures in
our society.
  big business comedy tour: Blacks in Blackface: A Sourcebook on Early Black Musical
Shows Henry T. Sampson, 2013-10-30 Published in 1980, Blacks in Blackface was the first and most
extensive book up to that time to deal exclusively with every aspect of all-African American musical
comedies performed on the stage between 1900 and 1940. An invaluable resource for scholars and
historians focused on African American culture, this new edition features significantly revised,
expanded, and new material. In Blacks in Blackface: A Sourcebook on Early Black Musical Shows,
Henry T. Sampson provides an unprecedented wealth of information on legitimate musical comedies,
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including show synopses, casts, songs, and production credits. Sampson also recounts the struggles
of African American performers and producers to overcome the racial prejudice of white show
owners, music publishers, theatre managers, and booking agents to achieve adequate financial
compensation for their talents and managerial expertise. Black producers and artists competed with
white managers who were producing all-Black shows and also with some white entertainers who
were performing Black-developed music and dances, often in blackface. The chapters in this volume
include: An overview of African American musical shows from the end of the Civil War through the
golden years of the 1920s and ’30sNew and expanded biographical sketches of performersDetailed
information about the first producers and owners of Black minstrel and musical comedy
showsOrigins and backgrounds of several famous Black theatresProfiles of African American
entrepreneurs and businessmen who provided financial resources to build and own many of the
Black theatres where these shows were performedA chronicle of booking agencies and organized
Black theatrical circuits, music publishing houses, and phonograph recording businessesCritical
commentary from African American newspapers and show business publicationsMore than 500
hundred rare photographs A comprehensive volume that covers all aspects of Black musical shows
performed in theatres, nightclubs, circuses, and medicine shows, this edition of Blacks in Blackface
can be used as a reference for serious scholars and researchers of Black show business in the United
States before 1940. More than double the size of the previous edition, this useful resource will also
appeal to the casual reader who is interested in learning more about early Black entertainment.
  big business comedy tour: Vitaphone Films Roy Liebman, 2010-09-02 The headline of the
Variety extra on October 27, 1926, proclaimed Vitaphone1 Thrills L.A.! Vitaphone, a subsidiary of
Warner Bros. formed in association with Western Electric, was one of the major producers of talkies,
even though its sound-on-disc technology barely lasted four years. The Vitaphone features and
shorts that have survived intact, or that have been so carefully restored, preserve much of the show
business history that might otherwise have been lost with the industry's fast-paced advances in
movie making. This book is a catalogue of Vitaphone features and shorts. The first section lists the
features and shorts by release number. The New York productions (1926-1940) are listed first,
followed by the West Coast productions (1927-1970). For shorts, the following particulars, if known
and if applicable, are given: title, alternate title(s), instrumental and vocal selections performed on
screen, composer(s) and performers of instrumental and vocal selections, release date and synopsis
of the film, names of major cast members and directors, set information if two or fewer sets were
used, and the amount paid to early performers. For features, entries list release dates, genre, and
major cast members. The section on performers includes only those who appeared in shorts, listing
dates and places of birth when known.
  big business comedy tour: Roger Ebert's Movie Yearbook 2005 Roger Ebert, 2004
Containing reviews written from January 2002 to mid-June 2004, including the films Seabiscuit, The
Passion of the Christ, and Finding Nemo, the best (and the worst) films of this period undergo
Ebert's trademark scrutiny. It also contains the year's interviews and essays, as well as highlights
from Ebert's film festival coverage from Cannes.
  big business comedy tour: Stand Up Oliver Double, 1997-10-16 Stand-Up! is the first book to
both analyse the background of stand-up comedy and take us inside the world of being a solo
comedian Oliver Double writes a lively history of the traditions of British stand-up comedy - from its
roots in music hall and variety to today's club and alternative comedy scene - and also engages in a
serious exploration of what it is like to be a comedian onstage in front of a sometimes adoring and
sometimes hostile audience. He looks critically at the work of such stand-up stars as Frankie
Howerd, Les Dawson, Billy Connolly, Victoria Wood, Ben Elton and Eddie Izzard. And he looks at
himself as a performer.
  big business comedy tour: Billboard , 1954-10-02 In its 114th year, Billboard remains the
world's premier weekly music publication and a diverse digital, events, brand, content and data
licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about
the latest music, video, gaming, media, digital and mobile entertainment issues and trends.



  big business comedy tour: Comic Genius , 2013-10-15 This star-studded tribute to the kings
and queens of comedy draws together such legendary names as Steve Martin, Tina Fey, Steve
Carell, Eddie Murphy, Robin Williams, Ricky Gervais, and many more. Granted extraordinary access,
photographer Matt Hoyle has captured his subjects in portraits that are works of art in
themselves—by turns zany and deadpan, laugh-out-loud and contemplative. Accompanying them are
first-person reflections from each of the comedians on life and laughter that always cut straight to
the heart of comedy: it's funny because it's true. Page after sidesplitting page in Comic Genius offers
prose as engaging as each portrait is memorable. Here, in one handsome package, is the gift of
laughter itself. Comic Genius is proud to support Save The Children.
  big business comedy tour: Billboard , 1986-04-26 In its 114th year, Billboard remains the
world's premier weekly music publication and a diverse digital, events, brand, content and data
licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about
the latest music, video, gaming, media, digital and mobile entertainment issues and trends.
  big business comedy tour: Television Variety Shows David M. Inman, 2014-12-03 For the
few hundred television viewers in 1946, a special treat on the broadcast schedule was the variety
show called Hour Glass. It was the first TV program to go beyond talking heads, cooking
demonstrations, and sporting events, featuring instead dancers, comics, singers, and long
commercials for its sponsor, Chase and Sanborn coffee. Within two years, another variety show,
Texaco Star Theatre, became the first true television hit and would be credited with the sales of
thousands of television sets. The variety show formula was a staple of television in its first 30 years,
in part because it lent itself to a medium where everything had to be live and preferably inside a
studio. Most of the early television stars--including Jackie Gleason, Milton Berle, Sid Caesar, Ed
Sullivan, Red Skelton, Dinah Shore, and Arthur Godfrey--rose to prominence through weekly variety
shows. In the 1960s, major stars such as Jerry Lewis, Dean Martin, Judy Garland and Danny Kaye
were hosting variety shows. By the 1970s, the format was giving way to sitcoms and dramas, but pop
music stars Sonny and Cher, Tony Orlando and Dawn, and Donny and Marie Osmond hosted some of
the last of the species. This book details 57 variety shows from the 1940s through the 1990s. A
history of each show is first provided, followed by a brief look at each episode. Air date, guest stars,
sketches performed, and a listing of songs featured are included.
  big business comedy tour: The Marx Brothers Wes D. Gehring, 1987-07-28 This
bio-bibliography was designed to present a combined biographical, critical, and bibliographical
portrait of the Marx Brothers. It examines their significance in film comedy in particular, and as
popular culture figures in general. The book is divided into five sections, beginning with a biography
which explores the public and private sides of the Marx Brothers. The second section is concerned
with the influences of the Marx Brothers as icons of anti-establishment comedy, as contributors to
developments in American comedy, as early examples of saturation comedy, and as a crucial link
between silent films and the talkies. Three original articles, two by Groucho and one by Gummo,
comprise part three. A bibliographical essay, which assesses key reference materials and research
collections, is followed by two bibliographical checklists. Appendices containing a chronological
biography with a timeline, a filmography, and a selected discography complete the work.
  big business comedy tour: Musical Theatre For Dummies Seth Rudetsky, 2023-01-31
Discover what goes on behind the curtains of your favorite musical Do you want to know more about
the fascinating history of Broadway musicals, the stars of yesterday and today, and what goes on
behind the curtain of a musical production? In Musical Theatre For Dummies, Broadway insider and
host of Sirus/XM Radio’s ON BROADWAY channel Seth Rudetsky takes you backstage and reveals
everything you want to know (and what you didn't know you wanted to know) about life in the
theatre. How did musical theatre begin? How did Broadway stars become stars? How can you launch
your own musical theatre path, whether in a school musical, community theatre, or on a path toward
Broadway? Get answers to all these questions along with tons more insight from the unofficial mayor
of Broadway. Learn the history of musical theater and discover the stories of shows that have run for
years ... or closed before opening night! Trace the development of productions, from the initial idea



all the way through opening night and beyond Discover what it takes to make a musical come
together, from pit musicans, stage managers, and swings to designers, casting directors, and more.
Get insider advice on the skills you need to perform in professional or amateur musical theater
productions Whether you're completely new to musical theatre or have a few Tony awards displayed
over your fireplace, this is the book for you. Enjoy real-life anecdotes shared with the author by
Broadway's biggest stars as you become a musical theater know-it-all.
  big business comedy tour: The Oxford Companion to the American Musical Thomas S.
Hischak, 2008 A dictionary of short entries on American musicals and their practitioners, including
performers, composers, lyricists, producers, and choreographers
  big business comedy tour: Billboard , 1951-01-13 In its 114th year, Billboard remains the
world's premier weekly music publication and a diverse digital, events, brand, content and data
licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about
the latest music, video, gaming, media, digital and mobile entertainment issues and trends.
  big business comedy tour: Blockbusters Anita Elberse, 2013-10-15 Why the future of popular
culture will revolve around ever bigger bets on entertainment products, by one of Harvard Business
School's most popular professors What's behind the phenomenal success of entertainment
businesses such as Warner Bros., Marvel Entertainment, and the NFL—along with such stars as
Jay-Z, Lady Gaga, and LeBron James? Which strategies give leaders in film, television, music,
publishing, and sports an edge over their rivals? Anita Elberse, Harvard Business School's expert on
the entertainment industry, has done pioneering research on the worlds of media and sports for
more than a decade. Now, in this groundbreaking book, she explains a powerful truth about the
fiercely competitive world of entertainment: building a business around blockbuster products—the
movies, television shows, songs, and books that are hugely expensive to produce and market—is the
surest path to long-term success. Along the way, she reveals why entertainment executives often
spend outrageous amounts of money in search of the next blockbuster, why superstars are paid
unimaginable sums, and how digital technologies are transforming the entertainment landscape.
Full of inside stories emerging from Elberse's unprecedented access to some of the world's most
successful entertainment brands, Blockbusters is destined to become required reading for anyone
seeking to understand how the entertainment industry really works—and how to navigate today's
high-stakes business world at large.
  big business comedy tour: New York Magazine , 1989-10-30 New York magazine was born
in 1968 after a run as an insert of the New York Herald Tribune and quickly made a place for itself
as the trusted resource for readers across the country. With award-winning writing and photography
covering everything from politics and food to theater and fashion, the magazine's consistent mission
has been to reflect back to its audience the energy and excitement of the city itself, while
celebrating New York as both a place and an idea.
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