
big bold bets within marketing technology
big bold bets within marketing technology are transforming the way businesses engage with
customers, optimize campaigns, and drive revenue growth. As the marketing landscape evolves,
companies are increasingly investing in innovative technologies that promise to deliver significant
competitive advantages. From artificial intelligence and machine learning to immersive experiences
like augmented reality, these advancements represent high-stakes investments with the potential for
substantial payoffs. This article explores the concept of big bold bets within marketing technology,
examining the strategic importance of such investments, the key areas where they are being made,
and how organizations can effectively leverage these technologies to maximize impact. Additionally,
the discussion covers challenges, risks, and best practices associated with adopting cutting-edge
marketing tools and platforms. The following sections provide a detailed look at the core components
of big bold bets within marketing technology and their implications for the future of marketing.
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Understanding Big Bold Bets in Marketing Technology
Big bold bets within marketing technology refer to substantial investments in innovative tools and
platforms that have the potential to dramatically reshape marketing strategies and outcomes. These
bets are characterized by their scale, ambition, and the level of risk involved due to uncertainty about
the technology’s effectiveness or adoption. Organizations engaging in big bold bets are typically
aiming to gain a significant competitive edge by adopting emerging marketing technologies ahead of
the curve. This approach involves not only allocating significant budgets but also committing
resources to experimentation, integration, and change management.

Definition and Characteristics
Big bold bets typically involve pioneering new marketing technologies such as AI-driven analytics,
programmatic advertising, customer data platforms, and immersive digital experiences. These
investments are often distinguished by:

High financial commitment and resource allocation

Focus on transformative potential rather than incremental improvements



Willingness to accept uncertainty and risk of failure

Emphasis on long-term strategic benefits over short-term gains

Why Companies Make Big Bold Bets
Companies pursue big bold bets within marketing technology to stay competitive in a rapidly evolving
digital landscape. These bets enable brands to enhance customer engagement, improve targeting
accuracy, and optimize marketing spend. By leveraging advanced technologies, organizations can
unlock new revenue streams, personalize customer experiences at scale, and gain deeper insights
into consumer behavior. Big bold bets also signal innovation leadership, attracting tech-savvy
customers and partners.

Key Areas for Big Bold Bets
The landscape of marketing technology offers numerous avenues for big bold bets, each with distinct
applications and benefits. Identifying the right areas for investment is crucial to maximizing the
impact of these bets within marketing technology.

Artificial Intelligence and Machine Learning
AI and machine learning are at the forefront of big bold bets within marketing technology. These
technologies enable predictive analytics, automated content creation, customer segmentation, and
real-time personalization. Marketers are investing heavily in AI-powered platforms to enhance
decision-making, optimize campaign performance, and deliver tailored customer journeys.

Customer Data Platforms and Data Integration
Effective data management is critical for successful marketing initiatives. Big bold bets often involve
deploying customer data platforms (CDPs) that unify disparate data sources to create a single
customer view. This integration facilitates more precise targeting, attribution modeling, and
performance measurement, enabling marketers to make data-driven decisions.

Immersive Technologies: AR and VR
Augmented reality (AR) and virtual reality (VR) represent innovative frontiers for marketing
engagement. Brands investing in AR/VR capabilities can offer immersive experiences that captivate
consumers and differentiate their offerings. These technologies are increasingly used in product
demonstrations, virtual try-ons, and interactive advertising campaigns.



Programmatic Advertising and Automation
Programmatic advertising leverages automated bidding and targeting to optimize ad placements in
real time. Big bold bets in this area involve adopting sophisticated platforms that integrate AI to
enhance efficiency and effectiveness, reducing wasted ad spend and improving return on investment.

Strategic Importance and Benefits
Making big bold bets within marketing technology offers several strategic advantages that can
position organizations for sustainable growth and leadership in their markets.

Driving Innovation and Competitive Advantage
Investing in cutting-edge marketing technologies allows companies to pioneer new approaches and
set industry standards. This innovation leadership can translate into stronger brand recognition,
customer loyalty, and market share gains.

Enhancing Customer Experience
Advanced marketing technologies enable hyper-personalized experiences that resonate with
consumers on an individual level. Improved personalization leads to higher engagement rates,
increased customer satisfaction, and greater lifetime value.

Optimizing Marketing Efficiency
Big bold bets often result in automation and data-driven processes that streamline marketing
operations. This optimization reduces costs, accelerates campaign deployment, and improves
measurement accuracy, enabling smarter budget allocation.

Unlocking New Revenue Opportunities
By leveraging innovative marketing technologies, organizations can explore new channels, formats,
and customer segments. This expansion creates additional revenue streams and enhances overall
marketing ROI.

Challenges and Risks in Adopting Advanced
Technologies
While the potential rewards of big bold bets within marketing technology are significant, they come
with inherent challenges and risks that organizations must carefully manage.



High Initial Costs and Resource Demands
Implementing advanced marketing technologies often requires substantial upfront investment,
including software acquisition, infrastructure upgrades, and skilled personnel. These costs can strain
budgets and divert resources from other initiatives.

Integration Complexity
New technologies must seamlessly integrate with existing systems and workflows. Failure to achieve
smooth integration can lead to data silos, operational inefficiencies, and reduced effectiveness of
marketing efforts.

Data Privacy and Compliance Concerns
Big bold bets that rely heavily on customer data must address privacy regulations such as GDPR and
CCPA. Ensuring compliance while maximizing data utility requires robust governance frameworks and
transparent practices.

Uncertain ROI and Adoption Risks
The innovative nature of these bets means outcomes are not guaranteed. Technologies may
underperform or fail to gain internal adoption, resulting in sunk costs and missed opportunities.

Best Practices for Successful Implementation
To maximize the benefits of big bold bets within marketing technology, organizations should follow
strategic best practices that mitigate risks and promote sustained success.

Comprehensive Planning and Goal Setting
Clear objectives and success metrics should guide every investment decision. Defining expected
outcomes ensures alignment across stakeholders and provides benchmarks for evaluation.

Cross-Functional Collaboration
Marketing technology initiatives require coordination between marketing, IT, data science, and
compliance teams. Collaborative governance fosters smoother implementation and ongoing
optimization.

Agile and Iterative Deployment
Adopting an agile approach allows organizations to pilot technologies, gather feedback, and refine



strategies before full-scale rollout. This reduces risk and accelerates learning.

Continuous Training and Change Management
Ensuring that staff are proficient with new tools and processes is essential. Ongoing training and
effective change management promote user adoption and maximize technology utilization.

Robust Data Governance
Implementing strong data privacy and security policies protects customer information and maintains
regulatory compliance, building trust and safeguarding brand reputation.

Define clear investment goals aligned with business strategy.1.

Engage cross-departmental teams early in the process.2.

Start with pilot projects to test and validate technologies.3.

Invest in training and support for end-users.4.

Establish ongoing monitoring and analytics to measure success.5.

Frequently Asked Questions

What are 'big bold bets' in marketing technology?
'Big bold bets' in marketing technology refer to significant, high-impact investments or strategic
initiatives that companies undertake to leverage cutting-edge technologies and gain a competitive
edge in the market.

Why are big bold bets important in marketing technology?
Big bold bets are important because they enable organizations to innovate rapidly, capture new
customer segments, and differentiate themselves by adopting transformative technologies before
competitors do.

What are some examples of big bold bets in marketing
technology?
Examples include adopting AI-driven personalization platforms, investing heavily in augmented reality
experiences, leveraging blockchain for transparent customer data management, or deploying
advanced predictive analytics at scale.



How can companies mitigate risks when making big bold bets
in marketing technology?
Companies can mitigate risks by conducting thorough market research, running pilot programs,
setting clear KPIs, maintaining agile project management, and ensuring cross-functional collaboration
to adapt strategies quickly.

What role does AI play in big bold bets within marketing
technology?
AI plays a central role by enabling hyper-personalization, automating campaign optimization,
enhancing customer insights, and predicting market trends, making it a key focus area for
transformative marketing technology investments.

How do big bold bets influence customer experience in
marketing?
They enhance customer experience by delivering more relevant, timely, and engaging interactions
through advanced technologies, creating seamless multi-channel journeys and fostering deeper brand
loyalty.

What challenges do organizations face when making big bold
bets in marketing technology?
Challenges include high investment costs, integration complexity, data privacy concerns, resistance
to change within teams, and uncertainty around ROI and technology adoption rates.

Additional Resources
1. Big Bold Bets: Transforming Marketing Technology for Tomorrow’s Leaders
This book explores how leading companies are making daring investments in emerging marketing
technologies to stay ahead of the curve. It highlights case studies where bold bets on AI, blockchain,
and data analytics have revolutionized customer engagement. Readers will gain insights into risk
management and strategic planning essential for successful tech adoption in marketing.

2. Marketing Mavericks: Bold Tech Bets That Changed the Game
Delving into the stories of marketing pioneers, this book showcases transformative bets on marketing
innovation that disrupted traditional practices. It provides practical frameworks for identifying high-
impact technology opportunities and navigating the uncertainties involved. Marketers will learn how
to foster a culture that embraces experimentation and bold decision-making.

3. The Future is Now: Big Bets on AI and Automation in Marketing
Focusing on artificial intelligence and automation, this book examines the high-stakes investments
companies are making to automate customer journeys and personalize experiences. It discusses
challenges in implementation, ethical considerations, and measurable outcomes. The book serves as
a guide for marketers ready to commit to AI-driven strategies.



4. Risk & Reward: Navigating Bold Investments in Martech Innovation
This insightful guide breaks down the balance between risk and reward when investing in cutting-
edge marketing technologies. Through detailed analysis, it reveals how companies evaluate potential
returns and manage setbacks. Readers will find actionable advice on aligning martech investments
with overall business goals.

5. Betting Big on Data: How Analytics is Shaping Marketing’s Future
Highlighting the power of big data, this book discusses how major bets on analytics platforms are
enabling hyper-targeted marketing campaigns. It covers data integration challenges and strategies
for extracting actionable insights. The narrative emphasizes data-driven decision-making as a
cornerstone of bold marketing bets.

6. Bold Moves: Strategic Investments in Martech to Win Customer Loyalty
This book focuses on how bold technology investments can enhance customer loyalty through
personalized and seamless experiences. It presents successful case studies where innovative martech
tools drove significant ROI. Marketers will learn to identify which technologies are worth the risk in a
competitive landscape.

7. Disrupt or Die: Making Big Bets in Marketing Technology Innovation
A compelling read on how companies must take fearless leaps with emerging marketing technologies
to avoid obsolescence. It discusses disruptive trends such as augmented reality, voice search, and IoT
in marketing. The author provides a roadmap for embracing disruption through calculated, big bets.

8. The Bold Marketer’s Playbook: Winning with High-Stakes Martech Investments
This practical playbook offers step-by-step guidance for marketers looking to make bold technology
investments that drive growth. Covering budgeting, vendor selection, and performance measurement,
it equips readers to make informed big bets. The book emphasizes agility and continuous learning in
the fast-evolving martech landscape.

9. Innovation at Scale: Leveraging Big Bets in Marketing Technology for Market Domination
Examining how large enterprises scale innovation through substantial investments in marketing
technology, this book reveals strategies for sustaining competitive advantages. It explores the
interplay between culture, leadership, and technology in executing big bets successfully. Readers will
gain tools to foster innovation at an organizational level.
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  big bold bets within marketing technology: Enterprise Risk Management John R. S. Fraser,
Rob Quail, Betty Simkins, 2021-07-07 Unlock the incredible potential of enterprise risk management
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regulation over the past decade. Enterprise Risk Management: Today’s Leading Research and Best
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the now immensely popular topic of enterprise risk management (ERM). With contributions from
leading academics and practitioners, this book offers insights into what practitioners are doing and
what the future holds. You’ll discover how you can implement best practices, improve ERM tools and
techniques, and even learn to teach ERM. Retaining the holistic approach to ERM that made the first
edition such a success, this new edition adds coverage of new topics including cybersecurity risk,
ERM in government, foreign exchange risk, risk appetite, innovation risk, outsourcing risk, scenario
planning, climate change risk, and much more. In addition, the new edition includes important
updates and enhancements to topics covered in the first edition; so much of it has been revised and
enhanced that it is essentially an entirely new book. Enterprise Risk Management introduces you to
the concepts and techniques that allow you to identify risks and prioritize the appropriate responses.
This invaluable guide offers a broad overview, covering key issues while focusing on the principles
that drive effective decision making and determine business success. This comprehensive resource
also provides a thorough introduction to ERM as it relates to credit, market, and operational risk, as
well as the evolving requirements of the board of directors’ role in overseeing ERM. Through the
comprehensive chapters and leading research and best practices covered, this book: Provides a
holistic overview of key topics in ERM, including the role of the chief risk officer, development and
use of key risk indicators and the risk-based allocation of resources Contains second-edition updates
covering additional material related to teaching ERM, risk frameworks, risk culture, credit and
market risk, risk workshops and risk profiles and much more. Over 90% of the content from the first
edition has been revised or enhanced Reveals how you can prudently apply ERM best practices
within the context of your underlying business activities Filled with helpful examples, tables, and
illustrations, Enterprise Risk Management, Second Edition offers a wealth of knowledge on the
drivers, the techniques, the benefits, as well as the pitfalls to avoid, in successfully implementing
ERM.
  big bold bets within marketing technology: Strategic Risk-Taking: When to bet big and
how to mitigate losses Ajah Excel, 2025-01-20 Business success often requires taking risks, but
not all risks are created equal. Strategic Risk-Taking teaches you how to evaluate opportunities and
make smart, calculated decisions that lead to growth. This book provides a framework for
determining when to take bold actions and how to mitigate potential losses to protect your business.
Learn the art of risk management, how to spot high-reward opportunities, and how to turn
uncertainty into a competitive advantage. With strategies for assessing risk and mitigating its
impact, Strategic Risk-Taking is a must-read for business leaders who want to grow their companies
without jeopardizing their future.
  big bold bets within marketing technology: Digital Transformation Implementation
Handbook Soumitra Poddar , Rajan K Prasad, 2022-09-10 The Handbook on Implementation of
Digital Transformation for Enterprises is meant for business management professionals to get a
comprehensive overview about the digital transformation journey. By drawing from case studies, the
handbook presents insights about the digital transformation process in a stepwise manner. From
presenting the key concepts of digital technologies in today's world, to reviewing the best
implementation practices, the book highlights the approaches, techniques, challenges, and
opportunities to empower implementers to overcome the pitfalls which are ubiquitous to the digital
transformation process.
  big bold bets within marketing technology: The Engineering Executive's Primer Will
Larson, 2024-02-06 As an engineering manager, you almost always have someone in your company
to turn to for advice: a peer on another team, your manager, or even the head of engineering. But
who do you turn to if you're the head of engineering? Engineering executives have a challenging
learning curve, and many folks excitedly start their first executive role only to leave frustrated
within the first 18 months. In this book, author Will Larson shows you ways to obtain your first
executive job and quickly ramp up to meet the challenges you may not have encountered in
non-executive roles: measuring engineering for both engineers and the CEO, company-scoped
headcount planning, communicating successfully across a growing organization, and figuring out



what people actually mean when they keep asking for a technology strategy. This book explains how
to: Get an engineering executive job, negotiate the contract, and onboard at your new company Run
an engineering planning process and communicate effectively with the organization Direct the core
meetings necessary to operate an effective engineering organization Hire, onboard, and run
performance management Manage yourself and remain effective through many challenges Leave the
job when the time is right Will Larson was the chief technology officer at Calm and the author of An
Elegant Puzzle and Staff Engineer. He's also a prolific writer on his blog, Irrational Exuberance.
  big bold bets within marketing technology: Indian Business Case Studies Volume I
Sandeep Pachpande, Asha Pachpande, J A Kulkarni, 2022-06-16 It has been decades since many
business schools outside India adopted the case study methodology for teaching almost all branches
of management studies. This trend has been seen in India, too, where top management institutes
have implemented the case study-based methodology as an important pedagogical tool in business
education. The major issue in India, however, is a severe shortage of Indian case studies through
which business schools can provide industry insights to students. This volume fills that gap. It has
twenty Indian cases related to different aspects of business management. The cases cover some of
the prominent disciplines of management like marketing, finance, human resource management,
strategy management, operations management, accounting, and mergers and acquisitions. These
cases best serve the purpose of adoption of 'case methodology' in classroom teaching or online
lecture sessions for the faculty and students of business management.
  big bold bets within marketing technology: Private Capital Stefan W. Hepp, 2024-01-23 In
Private Capital: The Complete Guide to Private Markets Investing, renowned private markets
investor and expert Dr. Stefan W. Hepp delivers an insightful and comprehensive exploration of the
history, nature, and influence of private market investing. The author offers a robust examination of
the key practical and conceptual issues faced by investors as they move forward into the future. In
the book, you'll find fulsome discussions of the rise of private market investment following the
conclusion of World War II, as well as why the limited partnership became the dominant investment
vehicle for private equity. You'll also discover the importance of the convergence of technology,
government, academia, and venture capital that came to define what we now know as Silicon Valley.
The book includes: Explanations of the emergence of buyout firms, as well as why and how buyouts
differ from other forms of mergers and acquisitions Examinations of the explosive growth of private
equity and other private asset classes since the turn of the millennium Discussions of the issues set
to dominate the future of private markets, including ESG investing, value creation, unicorns, special
purpose acquisition companies (SPACs), and more A must-read book for regulators, investors, asset
managers, entrepreneurs, founders, and other businesspeople, Private Capital will earn a place on
the bookshelves of anyone with a stake or interest in private equity and other private asset classes.
  big bold bets within marketing technology: Big Data and Machine Learning in Quantitative
Investment Tony Guida, 2018-12-12 Get to know the ‘why’ and ‘how’ of machine learning and big
data in quantitative investment Big Data and Machine Learning in Quantitative Investment is not
just about demonstrating the maths or the coding. Instead, it’s a book by practitioners for
practitioners, covering the questions of why and how of applying machine learning and big data to
quantitative finance. The book is split into 13 chapters, each of which is written by a different author
on a specific case. The chapters are ordered according to the level of complexity; beginning with the
big picture and taxonomy, moving onto practical applications of machine learning and finally
finishing with innovative approaches using deep learning. • Gain a solid reason to use machine
learning • Frame your question using financial markets laws • Know your data • Understand how
machine learning is becoming ever more sophisticated Machine learning and big data are not a
magical solution, but appropriately applied, they are extremely effective tools for quantitative
investment — and this book shows you how.
  big bold bets within marketing technology: Digital Disruption in Hospitality,
Sustainable Hospitality Park Thaichon, Pushan Kumar Dutta, A. K. Haghi, Soumi Dutta,
2025-05-21 A revolutionary insight into the future of tourism and hospitality. This groundbreaking



work explores the delicate balance between cutting-edge technology and ethical responsibility in one
of the world's largest industries.
  big bold bets within marketing technology: The Next Big Thing Is Really Small Jack Uldrich,
Deb Newberry, 2003-03-11 nanotechnology \na-no--tek-'nä-l -je-\ n (1987): the science of
manipulating material at the atomic level Although nanotechnology deals with the very small—a
nanometer is 1/80,000th the diameter of a human hair—it is going to be huge. From the food we eat,
the clothes we wear, and the products we manufacture to the composition of our bodies, everything
is made of atoms. And if we can manipulate the atom, then that changes the rules of the game for
almost every product. Coal and diamonds, for example, are both constructed from carbon atoms. It’s
merely the arrangement of the atoms that differentiates an inexpensive fuel source from a pricey
engagement jewel. While the science of nanotech cannot yet transform coal into diamonds, it is
advancing rapidly and will begin to radically alter the business world during the next few years—and
will continue to do so for the forseeable future. The buzz surrounding nanotech is comparable to that
at the dawn of the digital revolution, which changed the face of how business operates. Unlike the
Internet, however, which applied new technology to many old processes and businesses, nanotech is
about creating entirely new materials, products, and systems (and therefore markets), as well as
making existing products faster, stronger, and better. You may be tempted to wait until the buzz dies
down before deciding how to integrate nanotech into your business, but don’t make the mistake of
thinking of it as being light-years away. Even though it may sound far-off at times, within ten years
nanotech will have huge effects on many industries, including manufacturing, health care, energy,
agriculture, communications, transportation, and electronics. Within a decade, nanotechnology is
expected to be the basis of $1 trillion worth of products in the United States alone and will create
anywhere from 800,000 to 2 million new jobs. Nanotechnology will require you to radically re-think
what your core business is, who your competitors are, what skills your workforce needs, how to train
your employees, and how to think strategically about the future. Jack Uldrich and Deb Newberry
explain exactly how you should prepare for nanotech’s imminent arrival. They identify today’s
nanotech innovators, chronicle and project the rapid rise of nanotech developments, and show how
to think strategically about the field’s opportunities and investments. The Next Big Thing Is Really
Small provides a sneak peek at the technology that will transform the next ten years, giving
investors and executives a road map for using small wonders to generate big profits.
  big bold bets within marketing technology: Winning At New Products Robert G. Cooper,
2017-09-19 For more than two decades, Winning at New Products has served as the bible for
product developers everywhere. Robert G. Cooper demonstrates why consistent product
development is vital to corporate growth and how to maximize your chances of success. Citing the
author's most recent research, Winning at New Products showcases innovative practices by industry
leaders to present a field-tested game plan for achieving product leadership. Cooper outlines specific
strategies for making sound business decisions at every step-from idea generation to launch. This
fully updated and expanded edition is an essential resource for product developers around the
world. This is a must read. There's so much new in this book, from how to generate the
breakthrough ideas, picking the winners, and driving them to market successfully. -- Philip Kotler,
Professor of International Marketing, Northwestern University, Kellogg School of Management
  big bold bets within marketing technology: Strategy Savvy Hesham Dinana, 2022-08-11
With the COVID-19 pandemic, many business leaders question the need for strategy and the value of
strategic planning and management in today’s environment. This book will demonstrate that our
approach to strategy development and implementation needs to change to be able to help
organizations change. The proposed new approach in this book can provide insights and
perspectives to keep strategy relevant by Putting Strategy in Action through developing a Making
the Future Happen Today way of thinking and living. Many strategy books focus on the perspective
of large multinational corporations that have the capacity and capabilities to develop and implement
a strategy using very structured methodologies and tools. This book will add a new dimension by
focusing on the use of Strategy-as-Practice (SaP), intuition, and serendipity as important



complements that can be used by large corporations as well as small- and medium-sized enterprises
(SMEs) and entrepreneurs to develop and implement winning strategies. This is an important
dimension to support the strategic decision-making process that is frequently undermined in
traditional strategic planning and management-focused books. The author theorizes that developing
into a Strategy Savvy professional is about embracing two of the most important concepts in
strategy development—Proactivity and Sustainability. This book addresses the opportunities and
threats presented by VUCA (Volatility, Uncertainty, Complexity, and Ambiguity) and how we can
capitalize on those opportunities to create unprecedented growth opportunities in Society 5.0 that is
shaping new economies, such as the Digital Economy, the Experience Economy, the Sharing
Economy, the GIG Economy, the Purpose Economy and the Circular Economy. The author also
proposes a new approach to strategy development and implementation that mixes formal planning
with practice and intuition that is helped by serendipity. He presents a strategy that is driven by four
propellers—insights, culture, operations, and digitization—to ensure arrival at a better future.
  big bold bets within marketing technology: Big Med David Dranove, Lawton R. Burns,
2024-05-31 There is little debate that health care in the United States is in need of reform. But
where should those improvements begin? With insurers? Drug makers? The doctors themselves? In
Big Med, David Dranove and Lawton Robert Burns argue that we're overlooking the most ubiquitous
cause of our costly and underperforming system: megaproviders, the expansive health care
organizations that have become the face of American medicine. Your local hospital is likely part of
one. Your doctors, too. And the megaproviders are bad news for your health and your wallet.
Drawing on decades of combined expertise in health care consolidation, Dranove and Burns trace
Big Med's emergence in the 1990s, followed by its swift rise amid false promises of scale economies
and organizational collaboration. In the decades since, megaproviders have gobbled up market share
and turned independent physicians into salaried employees of big bureaucracies, while delivering on
none of their early promises. For patients this means higher costs and lesser care. Meanwhile,
physicians report increasingly low morale, making it all but impossible for most systems to
implement meaningful reforms. In Big Med , Dranove and Burns combine their respective skills in
economics and management to provide a nuanced explanation of how the provision of health care
has been corrupted and submerged under consolidation. They offer practical recommendations for
improving competition policies that would reform megaproviders to actually achieve the efficiencies
and quality improvements they have long promised. This is an essential read for understanding the
current state of the health care system in America—and the steps urgently needed to create an
environment of better care for all of us.
  big bold bets within marketing technology: A Guide to the Top 100 Companies in China
Wenxian Zhang, Ilan Alon, 2010 This new reference book providing detailed descriptions of the top
100 major business enterprises in China is a companion book of the recently published Biographical
Dictionary of New Chinese Entrepreneurs and Business Leaders (by the same editors). Together,
these two publications provide in-depth and up-to-date information for the study and understanding
of the fabric of the business sector of China. --
  big bold bets within marketing technology: Think Big, Act Bold, Win Fearlessly: The
Entrepreneur’s Guide to Unshakable Confidence Silas Mary, 2025-02-14 Entrepreneurship
requires not only a brilliant idea but also the confidence to act on it. This book shows you how to
develop the unshakable confidence needed to succeed in the fast-paced, high-stakes world of
business. You’ll learn how to think big, take bold action, and win fearlessly by embracing risk and
overcoming the doubts that often hold entrepreneurs back. Through practical advice and inspiring
examples, this book demonstrates how top entrepreneurs have overcome their fears and achieved
extraordinary success by thinking bigger and acting bolder. You’ll discover how to break free from
the constraints of fear and uncertainty, step into your full potential, and take decisive action to move
your business forward. With the confidence and clarity gained from this book, you’ll be equipped to
win, no matter the obstacles.
  big bold bets within marketing technology: MBA in Marketing - City of London College of



Economics - 10 months - 100% online / self-paced City of London College of Economics, Overview An
MBA in Marketing (or Master of Business Administration) is a degree that will prepare you for
leading positions in marketing such as Chief Marketing Officer. Content - What is Marketing? -
Marketing Management - Marketing Management Philosophies - Marketing Challenges into the Next
Century - Marketing and Society: Social Responsibility and Marketing Ethics - Social Criticisms of
Marketing - Citizen and Public Actions to Regulate - Business Actions Towards Socially Responsible -
Principles for Public Policy Towards Marketing - Strategic Marketing Planning - The Global Market
Place - Business Markets and Business Buyer Behaviour - Market Information and Marketing
Research - Core Strategy - Digital Marketing Strategy - Customer Relationship Management -
E-Commerce - Fundamentals of Management - And many more Duration 10 months Assessment The
assessment will take place on the basis of one assignment at the end of the course. Tell us when you
feel ready to take the exam and we’ll send you the assignment questions. Study material The study
material will be provided in separate files by email / download link.
  big bold bets within marketing technology: Financing High-Tech Startups Robin P. G.
Tech, 2018-03-02 This book examines the adverse effects of complexity, information asymmetries,
transaction costs, and uncertainty on investors’ decision making. It suggests mitigating those effects
using appropriate and matching signals, and analyzes a sample of 903 German startups to
quantitatively highlight the distinct financing patterns and characteristics of high-tech startups. It
then investigates the reasons for these patterns on the basis of a qualitative study that includes 34
interviews with investors and entrepreneurs in the US and Germany and an international expert
panel. Lastly, it presents a framework that matches complexity factors with appropriate productive
signals.
  big bold bets within marketing technology: Fatal Abstraction Darryl Campbell, 2025-04-08
A tech insider explains how capitalism and software development make for such a dangerous mix.
Software was supposed to radically improve society. Outdated mechanical systems would be easily
replaced; programs like PowerPoint would make information flow more freely; social media
platforms like Facebook would bring people together; and generative AI would solve the world’s
greatest ills. Yet in practice, few of the systems we looked to with such high hopes have lived up to
their fundamental mandate. In fact, in too many cases they’ve made things worse, exposing us to
immense risk at the societal and the individual levels. How did we get to this point? In Fatal
Abstraction, Darryl Campbell shows that the problem is “managerial software”: programs created
and overseen not by engineers but by professional managers with only the most superficial
knowledge of technology itself. The managerial ethos dominates the modern tech industry, from its
globe-spanning giants all the way down to its trendy startups. It demands that corporate leaders
should be specialists in business rather than experts in their company’s field; that they manage their
companies exclusively through the abstractions of finance; and that profit margins must take priority
over developing a quality product that is safe for the consumer and beneficial for society. These
corporations rush the development process and package cheap, unproven, potentially dangerous
software inside sleek and shiny new devices. As Campbell demonstrates, the problem with software
is distinct from that of other consumer products, because of how quickly it can scale to the
dimensions of the world itself, and because its inner workings resist the efforts of many professional
managers to understand it with their limited technical background. A former tech worker himself,
Campbell shows how managerial software fails, and when it does what sorts of disastrous
consequences ensue, from the Boeing 737 MAX crashes to a deadly self-driving car to PowerPoint
propaganda, and beyond. Yet just because the tech industry is currently breaking its core promise
does not mean the industry cannot change, or that the risks posed by managerial software should
necessarily persist into the future. Campbell argues that the solution is tech workers with actual
expertise establishing industry-wide principles of ethics and safety that corporations would be
forced to follow. Fatal Abstraction is a stirring rebuke of the tech industry’s current managerial
excesses, and also a hopeful glimpse of what a world shaped by good software can offer.
  big bold bets within marketing technology: Goliath's Revenge Todd Hewlin, Scott A. Snyder,



2019-01-04 Harness your company’s incumbent advantages to win the digital disruption game
Goliath’s Revenge is the practical guide for how executives and aspiring leaders of established
companies can run the Silicon Valley playbook for themselves and capitalize on digital disruption.
Technologies like artificial intelligence, robotics, internet of things, blockchain, and immersive
experiences are changing the basis of competition in every industry. New competitors are emerging
while traditional ones are falling behind. Periods of intense change provide remarkable
opportunities. Goliath’s Revenge delivers an insider’s view of how industry leaders like General
Motors, NASA, The Weather Channel, Hitachi, Mastercard, Proctor & Gamble, Penn Medicine,
Discovery, and Cisco are accelerating innovation, building new skills, and disrupting themselves to
come out stronger in this post-digital age. Learn how to leverage your company’s scale, reach, data,
and expertise to launch breakthrough offerings that fend off attackers and secure your position as a
future industry leader. Using real success cases and recommendations, this invaluable resource
shows how to realign your business model, reset your talent development priorities, and retake
market share lost to digital-ready competitors. Drawing from extensive experience in digital
transformation, leadership development, and strategic planning, the authors show how established
companies can switch from defense to offense to thrive in this new digital environment. Learn the six
new rules that separate winners from losers in the age of digital disruption Prioritize your innovation
investments to rebuild your competitive moat Employ smart cannibalization to defend your core
business Deliver step-change customer outcomes to grow into adjacent markets Reframe your
purpose and make talent the centerpiece of your digital innovation strategy Goliath’s Revenge is a
must-read for business leaders and innovators in small, mid-sized, and large organizations trying to
win the digital disruption game. This book helps you reset both your company strategy and
professional development priorities for long-term success.
  big bold bets within marketing technology: Steering Through the Surge Barrett Williams,
ChatGPT, 2025-08-15 Steering Through the Surge offers a fearless, practical compass for thriving in
periods of rapid tech expansion. It reframes uncertainty as a lever for opportunity by applying real
options thinking to technology booms. Learn to separate promising signals from hype, preserve
strategic flexibility, and move with speed and clarity when markets swing. Instead of waiting for
flawless data, you’ll deploy lightweight tools that yield actionable insights amid early adoption,
supply-chain tremors, and shifting policy winds. What you’ll find inside - Real Options Toolkit fast
valuation methods, scenario planning, and governance roles that keep bets auditable. - Signals and
Biases spot real booms, strip away cognitive traps, and assess data readiness. - Capital Allocation
prioritization frameworks, portfolio construction, and stage-gate hybrids that preserve optionality. -
Strategic Experimentation design safe-to-fail tests and early metrics that spotlight value. - Valuing
Flexibility weigh waiting, scaling, or abandoning decisions against traditional NPV. - People, Talent,
and Operations hiring dynamics, mobility, retention, and supply chains built for agile growth. -
Endgame and Execution 90-day action plans, decision cadences, and dashboards to steer through
peaks and plateaus. Three case-driven illustrations show the method in action Cloud computing
surges, AI and data platform Frenzy, and biotech/ pharma booms. You’ll see how the toolkit
translates to real decisions, reveals common traps, and highlights how leaders keep options alive
even as the landscape shifts. Designed for leaders, program directors, and growth teams facing
rapid change, Steering Through the Surge blends theory with crisp, actionable guidance. It’s a
practical playbook for building resilient portfolios that capture value, reduce risk, and stay adaptable
as the next wave begins. Ready to steer with confidence? Grab your copy and chart a smarter path
through the surge.
  big bold bets within marketing technology: Smart Cities: Big Data, Civic Hackers, and
the Quest for a New Utopia Anthony M. Townsend, 2013-10-07 From Beijing to Boston, cities are
deploying smart technology-sensors embedded in streets and subways, Wi-Fi broadcast airports and
green spaces-to address the basic challenges faced by massive, interconnected metropolitan centers.
In Smart Cities, Anthony M. Townsend documents this emerging futuristic landscape while
considering the motivations, aspirations, and shortcomings of the key actors-entrepreneurs, mayors,



philanthropists, and software developers-at work in shaping the new urban frontier.
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